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Dear Reader, 
 
Thank you for purchasing "How to Build Profitable Websites 
Fast".  I hope you find everything you expect to learn, and 
more! 
 
It's official. The Internet is now set to overtake TV as the 
leading source of information and entertainment. That's good 
news for people who dream big but can't afford a TV 
network…just yet. 
 
Even though millions of web sites are being added every year, 
the Internet is still relatively young. It is going to continue to 
grow at tremendous rates with more people getting online and 
using it for everything under the sun.  
 
Close to 500 Million searches are being performed DAILY on just 
the top three search engines Google, Yahoo and Inktomi. 
Now is the time to carve out your piece of the Internet pie. 
 
Who says YOU can't be the next Internet 
Millionaire? 
 
Last year, I grossed upwards of $400,000 from my many 
websites. In fact, just ONE of the advertising programs I run on 
my top websites netted me well over $500 PER DAY in pure 
profits (read all about it in the section on Google AdSense)! 
 
So if you are serious to learn How to Build Websites Fast…But 
don't know where to START…Congratulations! You just 
discovered one of the easiest and most practical ways to 
achieve your dream. I'm sure you will enjoy this ebook as much 
as I enjoyed writing it! 
 
To Your Online Success, 

Joel Comm
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Chapter 1 
 
"How do we get There….from Here?!" 
 
You need a plan 
 
As you begin this journey, you may feel 
intimidated. I understand completely.  With 
all those www’s, dotcoms and choices to 
make, the task can seem quite daunting. 
 
Relax.  Take a deep breath.  Consider me 
your guide for the first part of your journey.  
As we explore the many avenues for generating revenue online, 
realize that you have already taken an important step that 
advances your progress immediately.  And what is that step?  
You are a learner!  You know that the surest way to get where 
you want to go is to listen to advice from those who have gone 
before you.   
 
If you want to become a great baseball player, you need to 
hang out with other great baseball players. If you want to 
become a world-class musician, you should try to spend time 
with other world-class musicians.  And if you want to have an 
explosive Internet business, it only makes sense that you should 
spend time with someone who has an explosive Internet 
business! 
 
I’m glad you have chosen me as your mentor on this journey.  
Having been in business online since 1995, I have ridden the 
ups and downs of the Internet rollercoaster.  I’ve experienced 
the thrill of selling a website to the world’s LARGEST website (In 
1997, I sold ClassicGames.com to Yahoo.  Today it is known as 
Yahoo! Games).  I’ve regularly received spectacular affiliate 
commissions from Amazon.com, eBay and dozens of other 
merchants.  And I’ve seen what can happen when I put my nose 
to the grindstone and publish fantastic content that others find 
helpful.  Not only do I provide a service and make a great 



income, but I get to help people in the process!  Does it get any 
better than that? 
 
You want to hear the best news of all?  There is NO reason that 
this can’t be YOUR experience!  It’s up to you, my friend.  And 
you have obviously made a decision that it is going to be you by 
investing in this ebook.  
 
Now, about that journey… Are you ready?  Great!  Let’s go… 
 
That First Step Is A Doozy… 
 
The journey of a thousand miles begins with one little step.  
Well, sometimes you realize that you needn't have traveled 
those thousand miles after all. Maybe if you had taken the time 
to plan everything…you might be able to get there in a lot fewer 
steps.  
 
That's why you need a plan. 
 
A plan will help you define clearly what you want to achieve with 
your website. And by giving you a clear picture of your goals, it 
often helps you find the fastest and easiest ways to achieve 
them.  
 
All you have to do is ask yourself a few questions: 
 
What do you want your website to do for you? 
 

• Share thoughts and ideas about a product, service or 
cause? 

 
• Sell your own products or services?  

 
• Market affiliate products 
 
• Sell advertising  

 
 
 



Chapter 2 
 
We’re Going to Cover A lot of Ground! 
 
In the pages that follow you will learn: 
 
1) How to build and design your website 
 
- How to choose a Domain Name 

(Should you pick a name for the search engines or build a 
brand with a unique, memorable name?) 
 

- How to choose a Web Host / Hosting Package 
(Different websites have different needs- how to save money 
without cutting corners) 
 

- How to Optimize your Website  
(Make your website easy to use!) 
 

- How to choose a Web Design Template 
(Get professional design on a shoestring budget!) 
 

- How to work with image-editing 
(Web-friendly graphics make your website fun!) 
 

- How to write persuasive copy 
(Choose your words well and get blown away with the 
response!) 

 
2) How to Pull Traffic 
 
- How to pull targeted traffic from the search engines  

(Basic to advanced search engine strategies for every 
budget) 
 

- How to advertise your website (Buying clicks, Picking the 
right keywords, Link Exchange, Exit Pop-Ups, Targeted 
Emails)  
 



- How to build an opt-in mailing list 
(A subscriber list is the first step to building loyalty and 
earning extra advertising dollars!) 

 
 
3) How to Turn Visitors into Cash 
 
- Building your online storefront (your shopping cart, setting 

up a merchant account, providing live help etc) 
 

- Affiliate Marketing Programs 
(Just add some code and you could be well on your way to 
earning generous commissions from affiliate sales!) 
 

- Paid Advertising (Google AdSense, Yahoo Search Marketing, 
Finding your own Sponsors) 

 
No matter what you want to do with your website, you can 
achieve your goal easier and faster by chalking out the right 
course. 
 



Chapter 3 
 
How to Pick a Domain Name 
 
 
There are three key questions that you need to answer, before 
picking a domain name for your website: 
 
Q1. Shall I pick a name to attract the search engines, or 
human visitors? 
 
With the Internet boom, it's becoming harder than ever to find 
meaningful names that make perfect sense to the search 
engines as well as your human visitors. Here are a few qualities 
to look for in your domain name. 
 
Search-Friendly 
Is your website easy to find? Most web traffic is driven by the 
major search engines, which consider domain names while 
ranking websites.  If a visitor goes to Google.com and types a 
term related to your website, it helps if your domain name 
contains the specific search term. 
 
For example… 
John goes to Google.com to look for a pair of cheap sneakers. 
Which of these websites is likely to rank higher in his search?   
 
www.SneakersWholesale.com 
 
or  
 
www.FootKingdom.com 
 
FootKingdom is more memorable and makes for great branding. 
However, SneakersWholesale has the keywords "Sneakers" and 
"Wholesale" which are good search engine bait and hold out the 
promise of huge inventory and bargain prices.  
Take your pick! 
 
What happens when you Register your domain? 

http://www.cute-sneakers-wholesale.com/
http://www.i-love-shoes.com/


 
Just as your phone number is unique and cannot be assigned to 
anybody else, that same way your domain name is unique and 
cannot be owned by anybody else. When you register a domain, 
it is reserved for you. Nobody else can register it. Similarly, you 
cannot register a domain name that is already taken 
(registered). 
 
Once you register a domain name, it's like marking off a piece of 
land with barbwire and putting up a sign that says "Trespassers 
will be prosecuted". In other words, you've let the world know 
that it's your property and nobody else can stake claim to it.  
 
If you want to live on that land and entertain visitors, you need 
to build a house there. For that you need a web-hosting 
provider. Once you sign up with a web host, all your visitors will 
be forwarded to your new 'home' on the web. 
 
At times your domain registration service might allow you to 
create a page with your personalized message. This message 
will greet anybody who 'visits' your domain name. It's better to 
greet your visitors with a personalized message than to have a 
page advertising your registrar's services. 
 
  
Branding  
 
If you have a generous advertising budget, want to attract 
repeat visitors and build a strong brand, go for a domain name 
that attracts human visitors. Again, it goes without saying that 
human visitors prefer .com domain names to .org, .biz and 
other extensions. 
 
Names such as Monster.com and Amazon.com might not mean 
much, but they are easy to say and spell, easy to type, easy to 
remember and hint at the huge array of choices available on 
these websites. 
 
Generic names such as Business.com may attract search 
spiders, but they cannot be trademarked. A unique name makes 



it easy to seek trademark protection by registering with the 
Patent and Trademark Office (USPTO). This ensures that nobody 
can misuse your domain name to sell their products or services 
(from another website or through offline means) without your 
sanction. 
 
If you have an existing offline business… 
If you want to build a website for an existing online business, 
it's best to stick with the actual name of your business as the 
primary address. You can always register a couple of keyword-
rich domain names to point targeted traffic to your primary 
website. 
 
If the name of your business is already taken, check if it is for 
sale. You might also consider changing the name of your offline 
business to one that's available for registration.  
 
 
Q2. Shall I pick a name that is catchy and memorable 
(such as Monster.com) or one that best describes my 
business? 
 
Domain names such as Amazon.com mean nothing to a search 
engine. So if your pockets don't run deep, avoid them!  
Pick a name that makes it easier to attract free search engine 
traffic, but don't make it too hard for your human visitors to 
remember! The domain name HotMail.com strikes the right 
balance by being short, catchy and descriptive. 
 
 
Q3. Shall I pick a name with hyphens, or without? 
 
Hyphens might make it easier for the search engines to identify 
the keywords in your domain name. However, you can not fully 
control how a search engine 'reads' your domain name, even 
with the hyphens in it.  
 
It goes without saying that hyphens are hard for your human 
visitors to remember or type into the address bar. If you pick a 
hyphenated domain name, make sure you use it only to drive 



search engine traffic to your primary website (with a non-
hyphenated domain name).  
 
Don't let precious visitors slip through the cracks!  
People have clumsy fingers and a short memory. Make up for it 
with extra domain names pointing to your primary domain. 
Always reserve different variations of your primary domain 
name. The singular and plural versions are safe bets- for 
instance, if you own HotHairstye.com, make sure you reserve 
HotHairstyles.com, in addition to Hot-Hairstyle.com and Hot-
Hair-Style.com 
 
 
How to Register your Domain Name 
 
The Internet is chock full of deceptive offers! An ad for "$3 
Domain Names" might seem attractive, but watch out for hidden 
charges such as setup fees, membership fees etc. Similarly, a 
$3 monthly charge works out to $36/year, so calculate the 
annual cost of registration before you hit the buy button. 
 
Many businesses will offer you lucrative discounts for registering 
multiple domain names, or by registering for several years at 
once. Some might throw in free services such as a dedicated 
mailbox (xyz@yourdomain.com), domain forwarding or your 
starter web page. 
 
You can avoid a lot of Spam and junk mail by opting for a 
private registration. If you don't want to pay extra for privacy, 
get a PO Box address and create a dedicated email address to 
list with your registrar. 
 
Above all else, make sure you purchase your domain name from 
an ethical company, which provides a 24/7 help desk and makes 
it easy for you to transfer your domain name to another hosting 
company. 
 
 
I recommend http://www.Godaddy.com for reasonably-priced 
domain names.  

http://www.godaddy.com/


 
I frequently visit Domain Name Journal for questions related to 
the domain name industry.  There is a huge secondary market 
for domain names, with many people buying and reselling 
names at a profit.  While speculating in domain names may be 
only for those with nerves of steel, you might find some really 
good deals in the forums on the site.  

http://www.dnjournal.com/


Chapter 4 
 
How to create and publish web pages 
 
 
A web page is nothing but a set of instructions for a web 
browser.  
 
These instructions are written in a language (such as html), 
which a standard web browser can understand. 
 
It tells the web browser how to lay out the text and images, 
where to find the images it needs to display and the scripts it 
needs to run. These instructions are then 'read' by the visitor's 
web browser.  
 
The web browser turns the coded message into a 'visual 
message'- that is, a web page you can see and interact with in 
certain ways. 

 
A web page is not like, 
say, a word document, 
which holds all the images 
and text together in one 
file. 
 
It does look like a 
'complete package' in your 
web browser, because it 
tells your web browser 
exactly where to pull out 

the images from, or where to get the scripts that are 
responsible for various interactive features. 
 
This keeps web pages light and compact. Instead of having each 
page pack its own suitcase with the same images and 
interactive features, what you can do is to have all your images 
and scripts in one centralized location. So all the pages can 
simply 'borrow' the same images and scripts from the same 



location. It takes a load off your server and browsing becomes 
much faster. 
 
However, it does make life slightly harder for someone who 
wants to build a website for the first time. 
 
Many newbie website builders tear their hair out wondering 
"Why can't I get this thing to work together, as a whole?"  
 
Well, now you know why.  
 
In the following chapters you will learn how to make your 
website building experience hassle-free.  



Chapter 5 
 
How to say it with HTML  
(Hyper Text Markup Language) 
 
 
Many people tell me "I don't need HTML, I can just buy 
FrontPage or Dreamweaver and build a really neat website!" 
 
Now that might be a good idea, if you can plonk down the cash. 
But here's my friendly advice - you still need basic HTML skills! 
 
You see, almost every web creation software spins out reams of 
junk code. This really clutters up your web pages and makes 
them slow to load. When a search engine spider visits your 
website, it has to navigate through all that clutter - and that 
might affect your rankings. 
 
All you need to know is some really simple tags. Armed with 
that basic understanding, you can save a lot of money by 
search-optimizing your website, adding neat buttons and free 
ready-to-use scripts (which you need to add feedback forms, 
guest books, hit counters and more).  
 
You can fix problems yourself instead of calling up your nerdy 
friend in the middle of the night, or swearing at links that won't 
work, or graphics that won't show up. 
 
This section gets you started with a few simple HTML tags.  
It's your first step to creating beautiful, clean and functional 
websites- the darling of visitors and search engines such as 
Google! 
 
 
Which HTML Editor should you buy? 
 
If you are new to HTML, choose a WYSIWYG editor (What You 
See Is What You Get). With a WYSIWYG editor, you can 'see' 



what you are really doing and what your visitors are going to 
see.  
 
You can also see the html code for your page, which helps you 
to understand what's really going on 'behind-the-scenes', such 
as the html tags being generated.  
 
Microsoft FrontPage and Adobe Dreamweaver are the most 
popular and easy-to-use html editors. 
 
If you aren't HTML-phobic, there are many free HTML editors 
that you can download from websites such as Download.com  
 

 
There are many Free online HTML editors to choose from. This 
WYSIWYG editor is available at Kompozer.net 
 
Do not overwhelm your visitors with zany special effects, 
frames, bulky graphics and complex navigation. Give them a 
clear, simple path to follow, which does not make them think 
'what next?' 

http://www.kompozer.net/


 
 
Chapter 6 
 
HTML: A Quick and Easy Primer   
 
Speaking HTML is easy! All you need is a vocabulary of simple 
tags  and some basic rules of HTML grammar. 

 
Unlike people, web browsers 
don't look down on you if you 
stutter or stammer a little, or 
pull out your HTML primer to 
find the right word (tag). If you 
make mistakes, it's perfectly ok! 
 
We're not going to write long 
scholarly essays in HTML. We 

just need enough to get that site up without bugs or bloopers. 
You'd be surprised at how little that takes! 
 
Here's what you will learn to do: 
 
- Format your text  
- Create numbered lists 
- Format and insert Graphics 

(working with image files) 
- Create links and anchors 

(creating external links or linking different sections within the 
same page) 

- Creating Meta Tags and Description Tags  
(for the search engines) 

- Building Tables, creating margins 
- Working with directories  

(how to tell the browser where to find your stuff) 
- Finding ready-to-use scripts 

(add guest books, hit counters, create polls, build mailing 
lists and more!) 

 



 
 
Why you shouldn't skip this tutorial: 
 
Your knowledge of HTML can prove to be a great asset in the 
long run. You will develop an intuitive sense of right and wrong, 
so you can sniff out potential errors and make your website 
glitch-free.  
 
You will find numerous free programs on the net, which you can 
add to your website with amazing results.  
 
You will be able to rid your website of the junk code that many 
HTML editors generate. And it's no secret - clean and simple 
code helps your search engine rankings! 
 



 
  
Which HTML should you use? 
 
From HTML to XHTML: Keeping up with 
Changing Technologies 
 
 
Internet technologies keep changing. Our good old HTML has 
been through 4 versions already. Now it's now time to switch 
over to its worthy successor, XHTML. 
 
So what is XHTML? 
 
Both HTML and XHTML are markup languages. Markup 
languages determine how a page is structured and displayed in 
a web browser.  
 
XHTML is designed to give you added control over how your 
pages look and behave in a web browser.  
 
While this book is updated to conform to XHTML, I prefer to call 
it "HTML". Most new web developers are barely familiar with 
HTML. The thought of mastering a new "programming language" 
can be a formidable one. I want to emphasize the fact that 
XHTML is not a new technology to master. It is simply a more 
'precise' form of HTML.  
 
HTML in the past has been very forgiving, which has led to a lot 
of buggy code and malfunctioning pages. XTHML is an attempt 
to make the old HTML more structured and less error-prone.  
 
If you are familiar with HTML4 or one of the older versions of 
HTML, you might want to go over this tutorial, which is updated 
to reflect the latest W3C specifications. 
 
 
 



Clean up your act! 
 
Always, always, clean up your code to ensure that your pages 
are quick to load and make perfect sense to search engine 
spiders and web browsers.  
 
Here's a nifty free tool you can use to clean up your code:  

 
http://validator.w3.org/ 
 
This web page validator will compare your page code to see if it 
conforms to the World Wide Web Consortium (W3C) language 
specification. Popular specifications include HTML, XHTML, XML 
and CSS. 
 
You can validate your code by providing a URL, uploading a 
page or by entering the code that needs to be checked. 
 
You can find many such tools by searching for the terms "HTML 
Editor" or "HTML Validator" on Google.  
 

http://validator.w3.org/


Many validators allow you to submit the address of the page 
that needs to be checked. The validator will then pinpoint the 
non-conforming code for you to correct. It's an excellent hands-
on tool to test your coding skills! 
 



Chapter 7 
 
Think Tags, Think HTML 
 
 
As words make a language, tags make HTML. 
Tags tell a browser how a page is supposed to look and behave. 
 
In the English language, a sentence starts with a capital letter 
and ends with a full stop.  
 
In HTML too, there is a start tag and an end tag, like so: 
 
<tag> is the start tag 
</tag> is the end tag 
 
 
Easy, huh? 
 
(Note: Stick with lowercase while writing tags or naming files- 
it makes life easy! 
You can write your tags in UPPER CASE or lower case, provided you 
don't switch cases. However, lowercase is preferred because XML is 
case sensitive. Using lowercase makes it easier to name and locate 
files.) 
 
Here's the tag that tells your browser to show the enclosed text 
in Bold formatting: 
 
<strong> Strong is Bold </strong> 
 
Here are some other tags to format your text: 
 
<u> Underline </u> 
<i> Italics </i> 
<tt> Monospace </tt> 
 
You can use multiple tags together: 
 
<i><u> Italics, underlined </u></i>  
 



Note: In the older versions of HTML, the closing tags 
appeared in the same order as the opening tags. But 
according to the latest standard that would be a 
nesting error. Thus the <u> </u> tags must nest within 
the <i> </i> tags.  
 
This is how the above text will show up in the browser: 
 
Italics, underlined  
 
 
 
Text Size and Typefaces 
 
Text size can range from 
7 (large) to 1 (tiny). You 
can specify the size in 
HTML as follows: 
 
<font size= "1"> This 
text appears in the 
specified font size 
of 1 </font> 
 
HTML allows you to work 
with different typefaces 
such as Arial, Verdana, 
Times New Roman and more. 
 
Here is how you can use tags to specify the font face: 
 
<font face= "Verdana"> This text appears in the 
Verdana typeface </font>  
 
Some browsers have only a limited set of typefaces installed. 
You must therefore provide a choice of typefaces so that the 
browser displays one that closely resembles your preferred 
typeface (instead of the default typeface). Here's how: 
 
<font face= "Helvetica, Tahoma, Arial"> This text 
appears in Helvetica, Tahoma or Arial typeface </font>  
 



The browser will search for Helvetica, Tahoma and Arial (in that 
order of preference) and display the text in the available font. 
 
You can pick virtually any font color by specifying the right 
concentrations of red (RR), green (GG) and blue (BB) - the 
percentage values for each color range from 0% through 100%. 
 
<font color= "#RRGGBB" </font>  
 

color concentrations 

 



 Chapter 8 
 
How to Create and Insert Links 
 
What's the Internet without links? 
 
Links are so important now that even the No.1 search engine 
Google considers them an important factor for judging the 
relevance of a page.  
 
You might want to link to other pages on your own website, 
exchange links with another website (reciprocal links), insert 
links to affiliate websites or come up with other cool linking 
ideas.  
 
If your pages have a lot of text, you can make it easier for your 
visitors to find what they need, by providing internal links to 
different sections within the same page (because it's a pain to 
scroll up and down!)  
 
Here's what you need to know, to create links: 
 
<a> and </a> are called anchors. Just as the ship's anchor 
prevents the ship from drifting astray, the anchor tags work like 
markers that gently guide the visitor to the right place. Neat, 
huh? 
 
Now the thing to remember is that <a> and </a> mean nothing 
by themselves. But it makes perfect sense to a browser when 
you say something like: 
 
<a href="http://www.JoelComm.com"></a>  
 
You can replace the URL above with any valid URL of your 
choice. 
It will appear on your web browser as a clickable hyperlink. 
 
You can also put some descriptive text, which tells visitors what 
to expect when they click through. For instance: 
 



I've got some great freebies to give away! Find out all about 
them  
<a href ="http://www.JoelComm.com">right here!</a> 
 
Here's how the link above appears in the browser window: 
 
 

 
TIP: If you want your links to be rated higher by search engines 
such as Google, be sure to include some descriptive text with 
the link. The descriptive text makes your link look like a genuine 
webmaster recommendation (because someone took the trouble 
to tell their visitors why they should visit).  
 
The search engines identify such links as "natural links" (as 
opposed to automated link farms.) 
 
Some experts believe that the descriptive text within links can 
boost your rankings more than the real content on your web 
page. While that remains a contentious issue, it doesn't hurt to 
include some descriptive text in all your important links.  
 
Similarly, you might write some descriptive text to be used all 
websites that link to you.  
 
Real visitors do respond to enticing descriptive text. Since 
search engines closely monitor visitor behavior, it might help 
you to work your keywords into your link descriptions.  
Try it and see the results! 
 



 
Use the "title" tag to add descriptive text for your link. Use the 
example below to write your own descriptive links: 
 
Example:  
<a href="www.YourWebsiteAddress.com" title="Insert 
Benefit Statement Here">This is the Link Text</a> 
 
Make sure your link text is truly enticing! Here's an example: 
 
<a href="www.YourWebsiteAddress.com" title="Click here 
to slash $100 off your phone bill!">If you hate your 
phone company, you will love this website!</a> 
 
This is how this link appears in a web browser:  
 



 
 
How to create Internal Links  
(Linking Sections within the same page) 
 
Internal links make it very 
easy for visitors to find 
information within the 
same page, without 
having to scroll up and 
down, or opening too 
many browser windows. 
 
The first step to creating 
an internal link is to 
create anchors. Anchors 
work like markers. They 
help your web browser to locate specific sections on the page. 
When you click the corresponding link, it takes you to the 
desired section within the same page 
 
Here's an anchor: 
 
<a id="SectionName"></a> 
 
You can name a section anything you like! 
 
Now to create a link that takes you to desired section (where 
you placed the anchor): 
 
<a href="#SectionName"> Low-fat salad dressings </a> 
 
 
You can even create a Table of Contents, like so: 
 
<h1> Yummy soups and salads </h1> 
<dl> 
<dd><a href= "#spinachsoup"> lose flab easily with 
these amazing low-fat recipes! </a></dd> 



 
<dd><a href="#mayonnaisedressing"> a great-tasting, 
low-fat salad dressing!</a></dd> 
<dd><a href="#cabbagecrunchies"> this easy salad makes 
a great snack between meals</a></dd> 
</dl> 
 
 
 
 
To see how it really works… 
Copy the following code into a text file. Then click "Save As" and 
specify a filename of your choice with a ".html" extension (and 
not the default .txt extension!). You could call it 
"internallinks.html" 
 
 
<h1> How to pick a merchant account provider: </h1> 
 
<dl> 
<dd><a href= "#Reputation"> Reputation: can you trust them 
with your money?</a></dd> 
<dd><a href="#charges"> Fees: Fixed or flexible?</a></dd> 
<dd><a href="#Payment Processing"> Payment Processing: 
Delayed or real-time?</a></dd> 
</dl> 
 
 
Points to consider while choosing a Merchant Account: 
 
<dl> 
<a id="Reputation"></a> 
1. Reputation 
Many merchant account providers out there are ethical, 
however, there are some looking out to make a quick buck off 
newbie web merchants.  
Many free or almost free account services tack on exorbitant 
fees and surcharges later. Ask other Internet entrepreneurs 
for their recommendations. You won't be disappointed! 
</dl> 
 
<dl> 
<a id="charges"></a> 
2. Charges 
 
Are you out to make a modest, tentative start or do you 
already expect significant transaction volumes (say from an 
existing offline customer base)? Depending on your unique 
situation, you can often negotiate "fixed" fees and other 



charges by requesting bids from several vendors and letting 
them fight for your business. 
</dl> 
 
<dl> 
<a id="Payment Processing"></a> 
3. Payment Processing 
 
You can choose from automated processing which involves a 
delay while the transaction is processed by the system, or 
go for manual processing where information is processed by a 
real person. You can use these systems where a slight delay 
is acceptable while delivering the goods.  
</dl> 
 
Here's how it shows up on the web browser: 
 

 
 



 
Inserting Email Links 
 
Here's an easy one. Just insert your email address below: 
 
<h1> Got questions? Suggestions? </h1> 
<a href="mailto:you@youremailprovider.com">you can 
reach me here!</a> 
 
 
See how it shows up in a web browser: 
 

 
 
 
How to specify Link colors 
 
Imagine you're searching for a book on "Web Design" on 
Amazon.com 
The website presents you with 35 book choices. You browse 
through a few of the books on offer, and return next day to 
check out the rest. How can you tell which books you have 
already seen, and which ones you are yet to check out? 
 
The link color says it all! 
 
The book titles you clicked through appear in a different color. 
The book titles you did not click through appear in a different 
color. Usually it's a lighter color than the unused link (as if links 
too fade with use!) 

mailto:You@YourEmailProvider.com


 
If you have a multi-page website, you will want your visitors to 
know which pages they have already visited and which ones 
they haven't. 
 
It's really easy to specify changes in link color. Just use these 
tags: 
 
<body link= "#rrggbb"    
 
link="#rrggbb"  
vlink="#rrggbb" 
alink="#rrggbb" 
 
(Where link stands for unclicked link, vlink stands for visited link 
and alink stands for a clicked-through page that is still loading.) 
 



Chapter 9 
 
Creating the Right Image 
 
Images (graphics) don't "live" on the web page, the way HTML 
tags do.  
 
However, you can get them to display on your web page in the 
right size and position…and for that you need the right <IMG> 
tags! 
 
So what exactly are <img> tags? 
More specifically, how can you control the appearance of an 
image by the use of <img> tags? 
 
The <img> tag tells a web browser where an image file is 
supposed to appear. you need to tell the browser the name of 
the graphics file, so that the browser fetches the file and 
displays the image. 
 
Let's understand first the basic 'structure' of the <img> tag: 
 
In its most basic form, it appears as: 
 
<img src="Filename" alt="My Vacation Photo"/> 
 
(where you can substitute "Filename" with the name of your 
desired image file, such as "me.jpg") 
 
For the above tag to work, make sure that the HTML file and the 
image file reside within the same folder (directory). If not, you 
need to specify the path that the browser must follow to locate 
the image in another directory. (For details, read: "The Easy 
Way to Avoid Broken Links and Missing Images") 
 
 
 



Image Attributes 
 
You can choose height and width attributes for the image tag, 
as follows: 
 
<img src="imagefile" width="a" height="b"></img> 
 
In the above example, "a" and "b" are in pixels. You can find the 
dimensions of the image with your image editor. 
 
Height and Width of the image can be expressed as percentage 
of the browser window size, as in: 
 
<img src="imagefile" width="30%"></img> 
 
Here the height is proportionally resized by the browser, 
according to the width specified. 
 
One of the advantages of the % attribute is that no matter how 
big or small the browser window, the image is proportionally 
adjusted to occupy the given %. 
 
It is possible to align the image in relation to the text 
surrounding it: 
 
How to align text to the top of the image: 
<img src="imagefile" align="top"></img>  
 
How to align text to the middle of the image: 
<img src="imagefile" align="middle"></img>  
 
Similarly you can align the text to the bottom, right or left of the 
image. 
 
You can create a little breathing space in your layout by 
specifying a margin of separation between the image and text. 
Use it to make your layout look neater, as follows: 
 
<img src="imagefile" hspace="a" vspace="b"></img>  
 
Here "a" is the size of the horizontal margin in pixels.  



"b" is the size of the vertical margin in pixels. It spaces the text 
above and below the image. 
 
Image Formats 
 
Internet Explorer can work with several image formats such as 
GIF, JPG/JPEG, BMP etc. However, GIF is most widely used for 
quick-load images and JPEG is preferred for larger, detailed 
images. Most other formats are rarely used. 
 
If your graphics files are not in the GIF or JPEG format, there's a 
choice of image editors you can use to convert them quickly and 
easily. Check out Adobe PhotoShop (it has a special "Save for 
Web" feature), PaintShop Pro, GraphX, ACDC32…or if you don't 
want a lot of features, do visit IrfanView.com - it's free and does 
a great job of GIF/ JPG conversions. 
  

http://www.irfanview.com/


Chapter 10 
 
More about Tags 
Title Tags and Description Tags 
 
Always match the page name with the page title. The title tag 
and description tag is important to Google. Your visitors want to 
read what the page is all about, before they click. The more 
your page gets visited, the more points you score with Google!  
 
Every web page has a HEAD and a BODY: 
 
<head>  
</head> 
 
<body>  
</body> 
 
The tags above form the most basic building blocks of a web 
page. 
 
The Page Title goes into the HEAD of the page, like so: 
 
<head>  
 
<title> This text here is the page title </title> 
 
</head> 
 
<body>  
 
This text here is the body text. 
 
<p> This text marks the start of the new paragraph</p> 
 
</body> 
 
 
Search engine spiders are concerned with the Page Title, 
because it tells them what the page is all about.  
 
Don't make the title too long. Restrict the page title to about 50 
characters, so that the full title displays on the browser. Pick a 



title that makes sense to a visitor that might not know what 
your website is all about.  
 
Browsers are blind to word processor formatting such as tabs, 
double-spaces and carriage returns. You have to tell the 
browser in HTML exactly what you want it to do, like so: 
 
<p> new para </p> 
 
<br> line break </br>   
 
Remember: Just hitting the Enter key won't work with your web 
browser! Use the line break tag for formatting a web page. 
 
<hr> horizontal rule </hr> 
 
Use these tags where you need to insert a straight dividing line- 
running horizontally across the browser.  
 
Note: 
According to the old HTML, the <hr> tag needs no end tag. However, 
XHTML requires that all tags be properly closed. Similarly, the <img> 
tag which was left unclosed in older versions of HTML must be strictly 
closed to conform with XHTML.  
 
The Headline Tag is another point of in interest for the search 
engine spider. HTML equips the web developer with a whole 
range of headline tags, from <h1> for the biggest font size to 
<h6> for the smallest font size. 
 
 
Meta Tags 
 
While the importance of meta tags has been diminishing rapidly, 
many search engines still use them to determine your targeted 
keywords and a brief description of your website. 
 
There are two types of meta tags: the "Description" which tells 
visitors why they should visit your page, and the "Keyword" tags 
which helps the search engines determine the relevance of your 
page for the searched keywords. 
 



Meta tags must follow the title tag, like so: 
 
<head>  
 
<title> this text here is the page title </title> 
 
<meta name="description" content="describes why a 
visitor should visit this page"> 
 
 
<meta name="keywords" content="targeted keywords, 
keywords, search"> 
 
</head> 
<body>  
this text here is the body text. 
 
<p> this text marks the start of the new para </p> 
 
</body> 
 
Keep the description short, to about 200 characters. Make sure 
all the keywords are in lower case, and are related to the real 
content of the page. 
 
Many meta tags generators are now available to generate the 
code which you can then insert into your web page. Most are 
free and very user-friendly. Here's one worth checking out: 
 
Free Meta Tags Generator: 
http://www.freewebsubmission.com/meta-tags.html 
 
 
 
 

http://www.freewebsubmission.com/meta-tags.html


Chapter 11 
 
How to format your Text  
 
Text Alignment 
 
Text can be aligned in the center, left or right. The 
corresponding tags are very easy to remember and appear 
below: 
 
<center> </center> 
 
You can also use paragraph tags and headline tags with the 
alignment specified as an additional attribute. 
 
<p align= "center"></p> 
<h1 align= "center"></h1> 

 
Eye-friendly text formatting 
 
Text formatting is not just about the selection of typefaces and 
text colors. It's also about breaking up your text for easy 
reading. 
 
The list is a great way to present complex information in an 
easy and organized manner. Let’s learn how to create lists. 
 
 



How to create lists 
 
As you know already, web browsers have scant regard for word-
processor formatting. If you want to create a list of things, with 
each item on the list occupying a separate line, you need to use 
the right HTML tags. 
 
There are HTML tags that tell the web browser, "hey! This is an 
Ordered List!"  
 
You can practice using them right away! 
 
<ol> the entire list appears between these tags </ol> 
 
Individual list items are enclosed in <li> and </li> 
tags. 
 
Here's an ordered list of farm animals: 
 
<ol> 
<li> cow </li> 
<li> horse </li> 
<li> pig </li> 
<li> duck </li> 
</ol> 
 
If you want the list title to appear prominently, just use a 
headline tag, like this: 
 
<h1> list of farm animals </h1> 
<ol> 
<li> cow </li> 
<li> horse </li> 
<li> pig </li> 
<li> duck </li> 
</ol>  
 
here's how the list above appears in the browser window: 
 



 

 
The numbers in the list are automatically inserted by the web 
browser. 
 
If you would rather have bullets, replace the <ol> and 
</ol> tags with <ul> and </ul> tags. 
 
 
 
Tucking lists within lists! 
 
You can create more elaborate and descriptive lists (with 
definitions and examples) by using the <dl> and </dl> tags. 
These tags will replace the <ol> and </ol> tags which we used 
in ordered lists. Enclose the definitions in <dd> and </dd> tags. 
 
In our example with the ordered list, we enclosed individual list 
items with <li> and </li> tags. Replace those tags with the 
<dt> and </dt> tags. 



Chapter 12 
 
How to prevent broken links and missing 
images 
 
Sometimes, a web browser just can't find the file specified.  
Usually that happens when you give it the wrong address. 
 
"But, wait a minute…it worked just fine on my home PC!" 
 
So why won't it work on the web server? 
 
It could be because the address you specified still points the 
browser to a folder on your home PC.  
 
For instance, if the browser is supposed to look for an image in 
a folder called "My Documents", it will look for a folder with that 
name on your hosting company's web server. 
 
Since the "My Documents" folder exists on your home PC (and 
not on the web server) the browser draws a blank.  
 
There are two ways to fix the problem. 
 
One is to go over all the tags and change the URLs, so that they 
point to the correct address. 
 
The other (easier) way is to avoid the problem altogether. 
 
How? 
 
- To save all your files in one folder (on your home PC) and 

then to upload that folder in its entirety to the web server. 
 
Now while this might work with a smaller website, don't even try 
this with a complex, multi-page website with a lot of interactive 
features.  
 



Big and complex websites need to be organized in multiple 
directories (folders and sub folders). That makes it easier to find 
and fix stuff. 
 
If you can't have all your files in one folder, then make sure you 
create the exact same directory setup on the web server (as you 
did on your home PC). 
 
This may require some forethought to do it right. 
 
You can have all your images in a folder called "images", for 
instance, and create a folder called "cgi" for all the scripts.  
 
All of these folders go into the main directory. 
 
Similarly, save all the HTML files in the main directory. Do not 
create separate folders or sub-folders for them. 
 
By making your directory set up identical, you can be ensure 
that a website that works on your home PC will work just as well 
off the web server. 
 
Note: Even if you do create an identical directory set-up, make 
sure your image tags specify the source address as follows: 
 
<img src="../images/picture.jpg"></img> 
 
Note: The <img> tag, which was left unclosed in older versions of 
HTML, must be strictly closed to conform to XHTML.  
 
 
Do not use the format below: 
 
<img src="c:\images\picture.jpg"></img> 
 
 
 
 
 
 



You can avoid address conflicts by denoting the parent directory 
as "../" followed by the name of the sub-directory "images", 
followed by the filename. 
 
 
 
 
 

Denotes
Main directory

Name of sub-
directory where

targeted file resides

Name of image
file

<img src="../images/picture.jpg"></img>



Welcome to the next wave: 
Cascading Style Sheets 
 
The ability to put images, sound and interactive elements on a 
web page has been a major turning point in the history of the 
World Wide Web. This has paved the way for technologies such 
as CSS (Cascading Style Sheets), which will greatly influence 
the level of control that web builders enjoy over the pages they 
create, in terms of structure and appearance. 
 
The Need for CSS 
 
Most restaurants have a special look that's carried across 
aprons, crockery, interiors etc. It helps the establishment to 
stand out and make an impression. 
 
If you want your website to make an impression, you need to 
establish specific style guidelines that are carried across all your 
web pages. 
 
Does that sound like hard work? 
 
Well, here's the good news. You can now create a single set of 
style guidelines for ALL your pages and upload it just once to 
your web server. There's no need to hand-edit each page, as 
the style guidelines will automatically apply to all your present 
and future web pages. 
 
In technical lingo, we call these style guidelines as "Cascading 
Style Sheets". 
 
The Magic of CSS  
 
Cascading Style Sheets can be used to control various aspects 
of the visual presentation of a web page- from tables, image 
formatting, background colors and images, text formatting and 
more. 



It can be used to create specific themes, which can be used to 
highlight an event such as a festival, a discount sale or support 
for a cause such as Tsunami relief. The ability to make a few 
simple tweaks and apply them to a potentially unlimited number 
of web pages- that's the beauty and simplicity of CSS. 
 
You can use CSS to control around 50 elements (properties) 
that impact web design. 
 
Just as there are a few simple ground rules for writing HTML 
tags, there is a basic syntax used for specifying style guidelines 
using CSS. 
 
CSS Explained 
 
When you code individual web pages, it is very easy to specify 
an effect (such as a background color) and then to apply it to a 
block of text or graphic element. 
 
When the style guidelines reside outside the page, it is harder to 
let the browser know what part of the web page will be affected 
by the specific code. 
 
To overcome this little problem, Style Sheets must use a 
selector, which pinpoints the elements that will be affected by 
the style guidelines. The selector can be a paragraph, a 
headline, a table, etc. 
 
Once you pinpoint the part of the web page  (selector) affected 
by a style guideline, you need to tell the browser what you want 
done. For instance, you might want the selected elements to 
have a specific font size, a special color, a particular 
background, or precise margins…What you need done to the 
selector is called a property. Each property must have a specific 
value associated with it.  
 
If you find that hard to remember, here's a simple story to help 
you do so: 
 
 



A man calls the waiter to him and says,  
"See the lady on that table facing the window?" (selector) 
Please give her (property) this rose (value) with my 
compliments." 
 
Clearly, if you want a web browser to understand what you're 
saying, you need to use the right syntax, like so: 
 
Selector {property : value} 
or, 
Selector {property a : value a; property b : value b; …. } 
 
Here's an example to help you understand better: 
 
h2 { color: blue }  
 
The line above sets the color of all second level headlines 
(identified by the H2 selector) to blue.  
 
To learn more about HTML elements that can be controlled with 
CSS check out the official W3 Consortium website at: 
 
http://www.w3.org/TR/REC-CSS1 
 
 
 There are three ways that you can use to apply CSS to a web 
document: 
 
 

• Referencing to an external URL  
Link to external location where the Style Sheet 
resides. 
 

• Pulling a Style Sheet (import) 
 

• Inserting a Style Sheet (embed) 
 
In addition to these methods you can also inline a style sheet 
by including the style information within the body of the web 
document. However, this is similar to hand-coding individual 

http://www.w3.org/TR/REC-CSS1


web documents- the cascade effect is lost, which restricts it 
to a single web document where it appears. 
The three popular methods of applying CSS are explained 
below: 
 
 
1. Referencing an external URL  

(Link to external location where the Style Sheet resides) 
 
A link to the style sheet appears within the HEAD element in 
the web document in the example below: 
 
Note: Boxes with comments specify the information 
contained in each line of code. 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.01//EN" 

Indicates version of 
HTML or XHTML being 
used 

   "http://www.w3.org/TR/html4/strict.dtd"> 
 
<html> 
 
<head> 
 
<link rel="stylesheet" 
 
 
href="http://www.worldvillage.com/style1.css"  

Link is related to a StyleSheet 

Location of style 
information   

 
type="text/css"> Type of StyleSheet: CSS 
 
</head> 
 
<body> 
</body> 
 
</html> 
 
 
 
 



 
 
 

• Pulling a Style Sheet (import) 
 
Here's how to pull style information into your web page/s: 
 
Note: Boxes with comments specify the information 
contained in each line of code. 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.01//EN" 
   "http://www.w3.org/TR/html4/strict.dtd"> 

Indicates version of 
HTML or XHTML 
being used 

 
 
  
<html> 
 
<head> 
 
<style type="text/css"> 

Type of StyleSheet: CSS @import url (filename.css) 
</style> 
 
</head> Location of Style Sheet that 

needs to be imported. The 
@import directions must 
always precede other style 
rules. 

 
<body> 

Style information 
appears within the 
<style> tags, 
which are nested 
within the <head> 
tags. 

</body> 
 
</html> 
 

 
 
 
 
 
 
 
 
 
 



 
• Inserting a Style Sheet (embed) 
 
Embedding refers to the inclusion of style information within 
a web document. While referencing or importing a style 
allows its effects to cascade to multiple web pages, the 
effects of an embedded style sheet are restricted to the web 
page where the information is inserted.  
 
If you want to apply a unique style to a particular page, 
without affecting the others, that's what an embedded style 
sheet is meant for! 
 
How to embed a Style Sheet: 

 
Note: Boxes with comments specify the information 
contained in each line of code. 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.01//EN" 
   "http://www.w3.org/TR/html4/strict.dtd"> 

Indicates version of 
HTML or XHTML 
being used 

 
<html> 
 
<head> 
 
<style type="text/css"> 
<!-- 
h1, h2, h3 {color: blue}; 
--> 

By inserting style information as a 
comment, you can hide it from older 
browsers that do not support CSS. 

</style> 
 
</head> 
 
<body> Style information 

appears within the 
<style> tags, 
which are nested 
within the <head> 
tags. 

</body> 
 

     </html> 
 
 



 
 
Note: 
The three methods of using style sheets describe how to apply a Style 
Sheet to an HTML document. The markup used here must not be 
confused for an actual Style Sheet. 
External style sheets use their own syntax to define style information 
and they must not have any HTML tags. 
The style information below can be used as a Style Sheet by itself. 
 
h2 { color: blue }  
 
The line above sets the color of all second level headlines (identified by 
the H2 selector) to blue.  
 
Text color, background images, margins and tables are just a few of 
the HTML elements that can be controlled with CSS. For more 
information check out the official W3 Consortium website at: 
http://www.w3.org/TR/REC-CSS1 
 
CSS Validators 
 
Cascading Style Sheets can influence the look and structure of a 
single page or across several multi-page websites. Make sure 
your code is clean and it conforms to the World Wide Web 
Consortium (W3C) language specification.   
 
This CSS Validator is a good place to start! 
http://jigsaw.w3.org/css-validator/ 
 

http://www.w3.org/TR/REC-CSS1
http://jigsaw.w3.org/css-validator/


Chapter 13 
 
How to pick your Hosting Company  
 
You web host is someone you take for granted, till you decide to 
be the first to comment on Janet Jackson's Superbowl 
“wardrobe malfunction”. That’s when you realize the importance 
of bandwidth, and how you can lose thousands of visitors, 
potential customers or paid clicks…. Simply because your 
website decided to crash at the wrong moment. 
 
You can't always blame your web host if you chose the wrong 
hosting package to start with. So while it's important to pick a 
hosting company which provides a 24/7 help desk, telephone 
support, a user-friendly control panel and a 99% uptime 
guarantee…you should also make sure you pick the right 
hosting package, which supports the growing needs of your 
website. 
 
If you intend to have several websites (as I do) you can save a 
bundle of cash by picking the right hosting package for each 
website. 
 
Most basic websites with static pages do not need much in 
terms of storage, features or bandwidth. Static pages have 
'fixed' content. A static page is different from, say, a page 
created by Google based on your search keywords. Another 
example is Amazon.com, which will dynamically generate pages 
of recommended books or merchandise based on your query. 
If you don't have any dynamic features on your website, you 
can do with a cheaper hosting package. 
 
Static html pages can work as excellent traffic bait. Many 
webmasters create thousands of keyword-rich static pages, to 
attract visitors from the search engines. The demands of such 
websites are few and their needs can be met with an 
inexpensive hosting package.  I recommend Hostgator. 
 
Use coupon code: joelcomm 

http://www.buildawebsitefast.com/hostgator.html


And you’ll save $10 off your intial order. 
 
If you need a secure and reliable operating system, go for Linux 
instead of Windows. It's cheaper and more flexible to work with. 
 
For your Online Storefront, you might want to pick a hosting 
package that offers E-commerce features such as a free 
shopping cart, a merchant account and unlimited POP3 
accounts. Equally important is the ability to build your own 
database with MySQL, in addition to extra bandwidth, which 
makes it faster to store information (such as account history) or 
to retrieve specific information requested by the customer.  
 
You might want to create discussion groups/ forums, build 
targeted mailing lists, provide Live Help and other interactive 
features to increase customer loyalty and make browsing a fast 
and pleasurable experience.  
 
Now this is where you don't want to pinch pennies! You need 
reliable, feature-packed hosting that is designed to address the 
needs of a web business such as yours. 
 
While price is an important consideration, make sure you have a 
clear picture of what you must have- and what you can do 
without. Or you just might pay a heavy price for your savings! 
 
Hostgator can meet all your hosting needs 
 

  
 
 
Chapter 14 
 
A Quick Step-by-step Guide to  
FTP (File Transfer Protocol) 
 
Finally- you're ready to publish your pages on the web! 

http://www.buildawebsitefast.com/hostgator.html�


Your web host would have provided you with your own folder on 
their web server.  
 
While most web hosts will allow you to transfer your files using 
Internet Explorer (where a "File Upload" window would pop up) 
it is a cumbersome process when you have a lot of files to 
transfer. 
 
FTP or File Transfer Protocol is the more popular way of 
transferring your web pages to your web server. (In fact, 
several web hosts don't even offer an option to FTP!) 
 
FTP is more convenient because you can create one folder with 
all your web files, and transfer it in one go. If you use dial up, 
you will love FTP because if you get disconnected in the middle 
of a file transfer, it allows you to pick up right where you left off.  
 
While there is no dearth of FTP software, you might want to pick 
CuteFTP because it is easy to use. 
 
Before you get started, your FTP software needs to know where 
to upload the files and how to log on to your web server (that is, 
your username and password) 
 
Get the following from your web host: 
 
1. The address of your host's FTP site 
 
The common formats are: 
www.YourWebHost.com 
or 
ftp.YourWebHost.com 
 
2. Get your ftp username and password. This is the same 
username and password that you would use to log in to your 
hosting account. 
 
 

http://www.cuteftp.com/


Maybe it’s 
not all that 
“cute”, but 
CuteFTP 
does a 
great job of 
transferring 
your files 
to your 
web 
server! 
 
 
 
 
 
 
 
 
 
 

Setting up CuteFTP to transfer files 
 
 
1. The first thing you will see on starting CuteFTP, is the Site 

Manager window. 
 
2. Click the Add Site button. 'Add Host' window pops up. 
You will be prompted to provide the settings for your web 
server. 
 
3. In the Site Label text box, enter a name that you would call 
this website, for example, "My WebHost" 
 
4. The 'Host Address' field is where your web host's FTP site 
address goes in. 
 



5. Enter your User Id and Password provided by your web host 
and click OK. 
 
6. You can review this setting anytime by hitting the 'Edit Host' 
button. Next, you need to provide some specifics about your 
Web Host. 
 
7. The 'Default Local Directory' field is where your enter 
information about your PC where your files are currently 
located. (You can choose the local directory from the 'browse for 
folder' window) 
 
8. Now your settings are complete. Close the 'Site Settings' 
window by clicking the 'OK' button. 
 
9. When you click the 'Exit' button, CuteFTP will save your new 
settings. 
 
How to transfer your files to your Web Host 
with CuteFTP 
 
1. Get connected to the Internet 
 
2. Select the FTP site you added and hit 'Connect' 
 
3. If the 'login messages' window pops up, click 'OK'. 
 
4. Now you should be connected with the FTP site  
 
5. On the main CuteFTP window, you can see that the files 
displayed on the left are local, i.e., located your computer.  
The files on the right are on the web server (remote files). 
 
If you haven't uploaded anything to your web server, you might 
not see any files to the right. 
 
6. Hold down the Ctrl key as you click to pick the files you want 
to transfer.  
 



7. From the Commands menu, select 'Upload' (Ctrl+PgUp) 
(If you want to download files from the server to your PC, select 
'Download' or Ctrl+PrDn) 
 
8. Make sure that all the files have been uploaded. 
 
9. Now roll down the FTP menu (top left) and click Disconnect. 
 
Viola! You are now a certified web geek! 
 
 
 
 
 
 



 
Chapter 15 
 
Web Design: 
 
Professional Design Templates 
 
 
Web design templates have come a long way! Remember the 
tacky templates that Microsoft bundled with their FrontPage 
editor, back in the late 90's?  
 
A few years ago, it was easy to tell which website had been 
designed with a template and which one had been custom-
designed by a professional designer. Today, many designers 
(secretly) swear by web design templates. 
 
No matter what your needs or budget, web design templates 
have much to offer- in terms of price, variety, ease-of-use and 
sheer visual appeal.  
 
You can now design a sleek, professional looking website within 
minutes by spending just $10-$30 for your choice of web design 
templates, complete with high-quality stock photos.  
 
You can choose from literally thousands of professional web 
design templates, which have been pre-optimized for popular 
web browsers. Take your pick from flash templates, banner 
templates and logo templates that look like a million bucks- 
complete with customizable PSD (PhotoShop) files and HTML 
files that even a novice can use to get the look and feel just 
right. 
 
Professional designers use web templates for a variety of 
reasons- firstly, design templates are so easy-to-use and pre-
optimized for popular web browsers. The best web design 
templates come complete with CSS (cascading style sheets) to 
ensure a consistent look and feel for your multi-page website. 
 



The templates are compatible with html editors such as 
FrontPage and DreamWeaver and GoLive, which means you can 
use them even if you can't write a single line of code. 
 
A word of caution before you buy: watch out for practical 
considerations such as how quickly it loads, how it's likely to 
change after being customized with your logo and graphics, 
does the design add value to your web presence, or does it 
merely distract your audience?  
 
Once that is taken care of, all you have to do is to add the text 
and graphics and viola! You're ready to publish your page on the 
net! 
 
Adding text to your design template  
 
Web design templates are built to be easy to use with any html 
editor. 
 
If you use an html editor such as FrontPage or Dreamweaver, 
life couldn't be easier. Your downloaded design template will 
probably be in the form of a folder, which contains images and 
an HTML file. Just open the HTML file in your editor and replace 
the dummy text with your own text. Make the desired 
formatting changes and save the file, preferably in its original 
location (so that it's easy to find). 
 
If you prefer to have a pro, check out my personal 
favorite: 
www.DesignOutpost.com 
 
I often visit their forums for help with designing and 
troubleshooting my own websites.  Here’s the cool thing about 
DesignOutpost: You submit your design job and the amount that 
you are willing to pay to get the job done.  Several designers 
will create a mockup of your site.  You then give suggestions for 
changes to their sample designs.  When all is said and done, 
you select the design you like and that designer gets paid!  It’s 
a great system and I highly recommend it. 
 

http://www.designoutpost.com/?a_aid=c906b1ae&a_bid=3
http://www.designoutpost.com/?a_aid=c906b1ae&a_bid=3
http://www.designoutpost.com/?a_aid=c906b1ae&a_bid=3


Chapter 16 
 
How to Create and Publish your own Blog! 
 
They say there's a story in all of us. Now the Internet has 
ensured that there's a publisher in all of us too!  
 
Welcome to the magical world of blogs! 
 
So what are Blogs? 
 
"Blog" is derived from the term "web logs". According to 
Dictionary.com, one of the definitions of "log" is "to enter in a 
record".  
 
Recording one's life events and viewpoints in a private journal 
has long been a hobby for many. With the advent of the web, 
this private hobby has become a public one. Most blogs have a 
huge fan following, helping their writers turn it into a lucrative 
source of income. 
 
Blogs have become fairly diversified now. The technologies are 
getting more sophisticated, people are demanding more 
interactive features, designer templates, easier updates, 
browser-free content distribution and better security features. 
 
Many online marketers are turning to blogs because they are 
considered the "backdoor" to search engines such as Google 
(that is, they tend to get spidered faster) and have spawned an 
avid community of readers and writers. 
 
Where should you blog? 
 
Creating your blogging account can be as easy as signing up for 
an email account.  
 
If you're just starting off in the world of blogging and want to 
keep things simple, you could get started within minutes by 
setting up a FREE blogging account on Blogger.com 
 



As Google's FREE blogging service, Blogger.com is rapidly 
gaining in popularity because of its user-friendly interface and 
features, which are comparable with most paid services.                
 
Why Blogger is better 
 
Blogger.com scores over competing free services with features 
such as: 
 
- Customizable Templates 

Blogger gives you full design control to customize your HTML 
design template 

 
- Style consistency 

The template styling applies to all pages and comments, 
leading to a consistent look 
 

- Integrated Image Hosting 
You don't need an external hosting service to post images. 
Blogger allows you to post your images for free.   
 

- User-Friendly Interface 
Blogger's user-interface is more flexible, intuitive and easy to 
use. 
 

- Easy Updates 
Blogger allows you to post updates via Email or FTP 
 

- Comment Control 
Blogger provides you the ability to moderate comments (you 
can choose which visitor comments to post and which ones 
to delete). 

 
- User Stats 

Monitor visitor activity with blog statistics. You can also use 
third-party tracking software with Blogger. 
 

- Flexible Platform 
You can use Blogger to post to an external web server and 
point your blog to your own domain name. Migration from 



Blogger to other platforms is easier.   
 

  
Becoming a Blogger is as simple as 1-2-3: 
 
1. Sign up for an account 
2. Pick a name for your blog 
3. Pick a design template for your blog 
4. Blog your way to fame and fortune! 
 
 
How would you like your blogs Served? 
 
Blogger is one of the many services that allow you to use their 
blogging software and post to their web server. This process is 
very similar to creating your own page on a free hosting service 
such as Geocities. If that's not your style, you can also use the 
Blogger platform to post to your own web server. 
 
You can mix and match services, for instance, you can use the 
blogging software (also known as 'platform') from one provider, 
pick a different provider to host your blog, another to serve your 
images and yet another to serve your RSS feeds or podcasts. 
 
I would personally recommend you to use your own Web Server 
and Domain Name to create your blog.  
 
It's a good idea to use the Blogger software to post to your own 
website.  
By doing so you can enjoy the reliability and added control of 
having your own website, while enjoying the many great 
features that Blogger provides with their user-friendly platform.  
 
- Why you should use your own web host  

 
This enables you to combine Blogger's user-friendly interface 
with the reliability of your own web server. If you want to 
monetize your traffic with Google AdSense, having your own 
server gives you more control over the looks and placement 
of the ads.  



 
More importantly, a free hosting service might put their own 
ads on your blog, which would compete for attention with 
AdSense ads, leading to loss of income. 
 
Again, a free service might not be equipped to handle a 
sudden spike in your visitor traffic. An independent web host 
will help you ensure a smoother, faster browsing experience 
for your visitors. 

 
 
- Use your own Domain Name 

 
If you use Blogger for free hosting, your address would be 
something like  
http://YOURBLOG.blogspot.com/ 
There are many disadvantages to using the free subdomain. 
Firstly, it's harder to remember. Secondly, if your blogging 
service goes down, so does your blog. Thirdly, you are at the 
mercy of your blogging provider. If your blogging provider 
decides to shut shop or become a paid service, you could 
lose your existing traffic. 
 

- Paid Feed vs. Free Feed 
 
Blogger currently enables you to create your own Atom 
feeds. You might want to switch to the more popular format- 
RSS feeds.  
 
Having your own RSS feed gives you a wider choice of 
distribution channels. RSS is more search-friendly, which 
means that more visitors will be attracted to your content 
distributors, which in turn will lead to more click-throughs for 
your own blog. 
 
Now with the launch of AdSense for feeds, you might need 
more control over the content and distribution of your RSS 
feed. A paid service such as FeedBurner or MyRSSCreator 
will give you more control over the look, format and 
distribution of your feeds. 

http://yourblog.blogspot.com/


 
You can check out more features of MyRSSCreator and read 
how it works at: http://www.myrsscreator.com/demo-rss-
feed-.html 

 
Check out these FREE blog platforms 
 
Which software should you use for your blog? Check out the 
best free software out there:  
 
1) Blogger.com  
 
Arguably the leading blog hosting service and software. You can 
use the Blogger platform to post to your own web server or 
choose the free hosting option that Blogger provides through 
BlogSpot.  
 
 
2) WordPress  
 
If you have your own server with a few "extras" thrown in such 
as the latest versions of PHP and MySQL, you can make the 
most of it with Word Press. 
 
Enjoy the security of having password-protected posting and file 
uploads.    
 
WordPress has a user-friendly interface and gives you greater 
control over the appearance of your blog. 
 
Most webhosts allow for easy install of Wordpress via Control 
Panel’s Fantastico feature. 
 
 
3) Movable Type  
 
This platform provides you with free and paid options depending 
on your specific needs. Movable Type is recommended for 
commercial users that want more control over their design 

http://www.blogger.com/
http://www.wordpress.com/
http://www.sixapart.com/


template, format and functionalities. 
 
You can use Movable Type to post to your own web server or 
choose its free hosting option. 
  
4) Greymatter  
 
GreyMatter is an open-source technology, which makes it 
attractive if you are a geek with a penchant for customization. If 
your web server supports Perl 5, you can have a lot of fun with 
the added features that GreyMatter provides, such as 
comments, voting, design templates, search etc.  
 
5) Live Journal  
 
Web communities are "in" and Live Journal allows you to make 
the most of it. While LiveJournal has features comparable to the 
Blogger platform, you might end up paying for some of them! 
 
6) MindSay  
 
A must-have for the multimedia generation, with great features 
such as design templates, plugins, music playlists, ratings and 
more!  
 
 
 
Listen Up, World! 
 
Now that you have a blog, you will want to tell everyone about 
it.  Here is a list of the top Blog search engines and directories 
that you will want to submit your site to. 
 
http://www.blo.gs/ 
 
http://dir.yahoo.com/Computers_and_Internet/Internet/World_
Wide_Web/Weblogs/Directories/ 
 
 
 

http://www.greymatter.com/
http://www.livejournal.com/
http://www.mindsay.com/
http://www.blo.gs/
http://dir.yahoo.com/Computers_and_Internet/Internet/World_Wide_Web/Weblogs/Directories/
http://dir.yahoo.com/Computers_and_Internet/Internet/World_Wide_Web/Weblogs/Directories/


Chapter 17 
 
E-Commerce: Setting up your own Web Store 
 
Selling online is now easier and cheaper than ever before! Many 
E-commerce service providers offer turnkey solutions, complete 
with web design templates designed to effectively showcase 
your products and services and make it easy to order, shopping 
carts, online catalogs, ad serving, merchant accounts, drop-
shippers and more! 
 
For many small businesses, the Internet has proved to be the 
Midas' touch they needed to start making more money faster. 
Here's how you can make it work for you: 
 
Many hosting companies offer a variety of service to make 
Internet selling easier. From a customizable design template for 
your web store, to accepting credit card payments, to your own 
online catalog manager, integrated shopping cart, tax and 
shipping cost calculators and more!  
 
But wait a minute…Selling online isn't as easy as it seems!  
 
To make your business transactions smoother, you need an 
end-to-end payment process (customer's credit card to your 
bank account).  
 
In addition to your payment software, shopping cart and 
merchant account, you need a Payment Processing 
Service and a gateway that integrates each component of 
your payment process. 
 
While a merchant account is important, it is not the only thing 
you need to enable your website for E-commerce transactions. 
You would also need a transaction processing service to get 
started. A transaction processing service is more commonly 
known as a credit card clearing service. 
 
A credit card clearing service is a vital link in your online 
payment processing chain. It works by transferring credit card 



details to your bank, enabling you to turn online credits into real 
money in the bank.  
 
 
Points to consider while choosing a Merchant Account: 
 
 
1. Reputation 
 
Many merchant account providers out there are ethical, 
however, there are some looking out to make a quick buck off 
newbie web merchants.  
Many free or almost free account services tack on exorbitant 
fees and surcharges later. Ask other Internet entrepreneurs for 
their recommendations. You won't be disappointed! 
 
 
2. Charges 
 
Are you out to make a modest, tentative start or do you already 
expect significant transaction volumes (say from an existing 
offline customer base)? Depending on your unique situation, you 
can often negotiate "fixed" fees and other charges by requesting 
bids from several vendors and letting them fight for your 
business. 
 
 
3. Payment Processing 
 
You can choose from automated processing which involves a 
delay while the transaction is processed by the system, or go for 
manual processing where information is processed by a real 
person. You can use these systems where a slight delay is 
acceptable while delivering the goods.  
 
The most expensive but recommended option is real-time 
processing, which allows you to provide your customer with the 
instant gratification of instantly downloading the product. Real-
time processing is a must for selling electronic products such as 
eBooks or software. 



 
4. Software Compatibility 
 
If you already have a hosting service and E-commerce software 
in place, you need to check if your merchant account provider's 
interface is compatible with your existing set up. This can be a 
real pain in the neck and escalate your cost of selling online. 
 
5. Internet Surcharge 
 
Many merchant account providers charge you a premium for 
accepting credit cards online. This fee is usually more than what 
they charge a brick-and-mortar store to swipe cards at their 
terminal.   Many merchant account providers have an Internet 
surcharge up to 3% more than point-of-sale transactions. Make 
sure you know what it is, and factor it into your selling price. 
 
 
6. Minimum Costs 
 
Minimum Transaction Volume: Many merchant account 
providers charge a minimum monthly amount if you fail to meet 
their transaction volume requirements. Find out the per-
transaction cost after factoring in the minimum monthly fees 
charged by your account provider. 
 
 
Monthly Charges: There are fixed monthly charges for services 
such as mailing out your statement, fees for availing of services 
that might not be included with your package. 
 
 
Credit Card Fraud and Chargebacks: It's one of the bitter 
truths of online retailing. Customers sometimes demand their 
money back or dispute the charges incurred on their card in an 
online transaction. Your merchant account provider might retain 
part of your transaction receipts to cover for chargeback claims 
or refunds.  
 



 
Setup Fees and "Hidden" Costs: Depending on the size and 
specific needs of your online business, you might need to buy 
additional software, hire a programmer or pay for other hidden 
set up costs in addition to the setup fees.  
 
Look for merchant accounts that provide a turnkey solution for 
your web store, helping you save on a lot of hidden "extras" 
that might bust your start-up budget. 
 

For an all-in-one ecommerce 
solution, I recommend 
1ShoppingCart.com. They 
provide the shopping cart, 
autoresponders, affiliate 

management, ad trackers, custom forms and more. 
 
To process Visa, Mastercard, American Express and Discover credit 
cards, I recommend PowerPay.biz.

http://www.buildawebsitefast.com/1shoppingcart.html�
http://www.buildawebsitefast.com/1shoppingcart.html
http://www.buildawebsitefast.com/powerpay.html


Chapter 18 
 
Secrets of Search Engine Marketing 
 
All Search Engines aren't alike! 
 
You already know that all search engines weren't created equal. 
Google leads the pack, followed by Yahoo, MSN, AltaVista, 
Lycos, ExactSeek etc. 
 
Now you also need to know that all search engines do not have 
the same modus operandi- in other words- they do not work the 
same way. It goes without saying that understanding how each 
search engine works, is half the battle won! 
 
There are two types of search methodologies:  
 
 
Spider-based Searches: 
 
 
These are the real 'search engines' which employ automated 
robots (called spiders) to index web pages.  
 
You can submit a URL to the search engine and the search 
spiders will hop from page to page indexing your website and in 
many cases, other websites with have incoming links from 
yours. 
 
The way to get indexed by the search bots is to either submit a 
URL or find an indirect way to get in the spider's path, such as 
from an already-indexed website. It's not a good idea to expect 
that just because you "built it", the spiders will come. Fat 
chance! 
 
Google, Yahoo, Excite and AltaVista are popular spider-based 
engines. 
 



Directory-based Searches: 
 
If you want the likes of MSN, AOL and Yahoo to send visitors 
your way, don't underrate the importance of directory based 
searches!  
 
Search Directories depend on recommendations (submissions) 
from users and site owners to add new content to their index. 
Unlike automated robots (spiders), they do not hop from page 
to page, crawling everything in their path. Usually just the index 
is added, so multi-page websites with complex directory 
structures had better rethink their traffic strategy!  
 



Chapter 19 
 
Search Engine Optimization (SEO) 
 
You will be frightened. You will be overwhelmed. You will feel 
like a minnow in the ocean. Occasionally, you will find yourself 
torn between the "ethical SEO" and "unethical SEO" camps. But 
eventually, you will succeed in creating your own niche in the 
big bad world of search engine marketing. How? Just remember 
three things:  
 
- Keep it simple 
- Don't lose focus 
- Keep working 
 
 
Your goal is not to be No.1 in the search engines for the most 
popular searches. Your goal is not to attract thousands of 
visitors daily.  
 
Your goal is to attract quality, targeted traffic. What is targeted 
traffic? It's the visitors that deliver the maximum returns for 
your money- or your sweat.  
 
Build your website to attract visitors that are most responsive to 
your objectives (which could be to sell more product, get more 
clicks, sell more advertising, or act in other ways that fulfill your 
goals from building the website.) 
 
So how can you attract such visitors? 
 
First things first. 
 
Get your website indexed: 
 
Your first step is to get the search engine spiders to crawl your 
website, and then for your website to show up in the relevant 
searches. Do not worry yet about rankings- that comes later. 
 



Start by making your website inviting to search engine spiders. 
Spiders like websites to be essentially simple. No dazzling flash 
menus, no frames, no Java applets and JavaScript…And please 
clean up the html code to make sure it's quick to load and 
makes perfect sense to a search engine spider.  
 
Here's a nifty free tool you can use to clean up your code: 
http://www.yook.de/webmaster/clean/ 
 
 
There are three ways to get search engines such as Google to 
notice you. One is to use the Submit URL link provided by them 
for the purpose, and wait patiently for up to 3 months, hoping 
that they would accept your website. 
 
The second is to pay up and make things move a little faster. 
 
The third- and smarter- way is to get a link to your website from 
another website, which has already been indexed by Google. 
The spiders will 'habitually' visit the indexed website, click on 
the new link (which it recognizes as added content) and viola! 
Your website has been crawled! Now while this is a neat little 
trick that works, you face the risk of being dropped by google 
when the link to your website is taken off. So make sure you're 
not just counting on one website to provide the incoming links. 
Keep networking! 
 
Many people now call blogs the backdoor to Google. You can 
now purchase special software that promises to automatically 
create new content and then "ping" it to the newsfeeds. Search 
engine spiders are thus alerted to the presence of new content, 
which gets your website crawled more often. And the more 
content you keep posting, the higher your likelihood of landing 
better rankings and more visitors! 
 
 
Stay Relevant 
 
Ensure that the one-way links and reciprocal links to your 
website are placed on relevant websites, which attract visitors 

http://www.yook.de/webmaster/clean/
http://www.google.com/addurl/?continue=/addurl


that might be interested in your content. That will not only help 
your Google PageRank, it's also a great way to attract targeted 
traffic to your website. 
 
Start by downloading this FREE ebook, 7 Days to Massive 
Website Traffic by Brad Callen. 
 
 

http://www.adsense-secrets.com/seoelite.html
http://www.adsense-secrets.com/seoelite.html


Chapter 20 
 
What are Doorway Pages? 
 
Doorway pages are "search engine bait" or keyword-rich pages 
packed with information. These pages are created to attract 
droves of highly targeted traffic from the search engines. This 
traffic can then be diverted to the main website. 
 
Doorway pages are a good bet for eCommerce websites, which 
cannot have large amounts of content because of their sales 
focus. 
 
A doorway page can overcome this limitation by having large 
amounts of keyword-rich generic information, which the search 
engines love! 
 
The Truth about Doorway Pages 
 
There are people that praise doorway pages to the skies and 
claim that they've built huge fortunes from scratch by using 
doorway pages. There are people that hate and denounce 
doorway pages, calling them "search engine spam". They 
threaten you with dire consequences if you use doorway pages, 
such as getting banned by the search engines. 
 
So…who's right? 
 
The answer is, neither of them is entirely correct. 
 
By definition, a doorway page is specifically created to rank high 
with the search engines. 
 
Is that wrong? 
 
Well, yes and no. 
 



If you fill a web page with garbage and blindly plug the desired 
keywords into the text - with the intention of ranking high in the 
search listings….then you are simply abusing the search engine 
as well as your visitors. It's quite likely that people will leave 
your page within seconds, without buying or reading anything. 
The credibility of the search engine will go down, because 
people expect relevant search results. 
 
Perhaps the only thing that will go up is your hit counter. Some 
people might click a banner or link, if only to leave that page as 
fast as possible.  
 
If such a page shoots up to the top of the search listings, it's 
quite likely that you will make a killing by selling advertising or 
redirecting visitors to relevant sales pages. But it's just as likely 
that a competitor might report you, leading to your being 
banned by the search engines.  
 
Now that is the worst case scenario, and it's like saying that 
every soldier who goes to battle dies. You might come home 
with laurels and a rich haul of booty…Who knows? 
 
 



Are all doorway pages 'sneaky' or unethical? 
 
 
Doorway pages, by definition, aren't 'bad'. Most web content is 
written with the search engines in mind. A lot of useful and 
painstakingly written content would never be found by its 
intended audience, if it didn't rank well with the search engines. 
 
If you have a home page that cannot contain a lot of generic 
keywords- because of design limitations, or the need to have 
other types of information- then a doorway page might be 
essential to attract visitors from the search engines. 
 
Many websites have hundreds of pages dedicated to articles in 
their area of expertise. These informative articles serve as 
doorways to visitors that want to seek generic information in 
order to make an informed decision. 
 
When they are 'ready to buy', they might follow the appropriate 
link on a doorway page and be redirected to an e-commerce 
website, or one that promotes a specific brand over others.  
 
The example above shows how doorway pages can serve as 
effective 'search engine bait', meet visitor's expectations and 
make them more receptive to the sales pitch. 
 
It's 'good' Search Engine Marketing, but more importantly, it's 
effective. 
 
Now, not many of us have the time or money or writing ability 
to churn out hundreds of pages of high-quality, targeted web 
content. 



Chapter 21 
 
Where to get keyword-rich web content free! 
 
Here are a few ideas: 
 
1. Articles in exchange for links 

 
Many writers will allow you to post their article on your 
website, in exchange for a byline and a link to their website. 
Just ask! Here are a few good sources to start with: 
 
www.eZineArticles.com 
www.articlecity.com 
www.FreeSticky.com 
www.GoArticles.com 
 

2. Articles about articles   
 
Pick any popular keyword and chances are, you will find 
thousands of articles about it on the Internet.  
You can don the mantle of a cyber-guide by writing articles 
about which articles/ebooks are worth reading, where to find 
them and why you'd recommend them. Makes for incredibly 
keyword-dense content. 

 
3. Online Interviews, Communities… 

 
People love attention. Even busy experts do! Make a list of 
questions to ask experts, invite opinions, critiques etc. Start 
a message board about the subject. You'll see your pages 
filling up fast with exciting, keyword rich content.  

 
4. Very Old Stuff  

 
Copyrights, like patents, expire with time. Many old books 
and articles created before 1921 are up for grabs. Search 
Google for  public domain materials that you can republish 
on your own web site.   
 

http://www.ezinearticles.com/
http://www.articlecity.com/
http://www.freesticky.com/
http://www.goarticles.com/


5. Fair use of Copyright Content 
 
Ever wonder how the press can get away with quoting lines 
from books, still photographs from movies and other 
copyrighted material? They use an exception in the Copyright 
law, called "fair use". You can't reproduce entire paragraphs 
or copyrighted images without permission, but there's a gold 
mine of information you can use "within fair limits". 
 

6. Works commissioned by US Government  
 
Most of the content commissioned by the US Government is 
free for use. Websites with a ".gov" extension are a good 
place to start. Some websites where you can find useful stuff 
include: 
 
 
www.fedworld.gov 
foia.cia.gov 
www.state.gov 
foia.fbi.gov 
 

7. Open Content Encyclopedia 
 
This is a great source of copyright-free content on a broad 
range of subjects. Check out the Open Content Page at the 
Open Directory Project: 
www.dmoz.org/computers/open_source/open_content 
 

8. RSS Feeds  
 
RSS "feeds" provide some of the most current and up-to-
date information on a variety of subjects.  
 
You can use an RSS Aggregator such as zFeeder to "suck in" 
targeted content for keywords selected by you. The 
aggregator will search the RSS feeds to automatically 
generate keyword-rich pages with loads of links to the 
original sources. 
 

http://www.fedworld.gov/
http://foia.cia.gov/
http://www.state.gov/
http://foia.fbi.gov/
http://www.dmoz.org/computers/open_source/open_content


Examples of popular RSS feeds include Google News, 
Blogdex.net, Feedster.com, rss.LockerGnome.com, 
myRSS.com, NewsKnowledge.com.  See the next chapter for 
more information on RSS and how you can implement feeds 
on your website. 

 
9. Press Releases 

 
This can be a great way to put highly targeted keywords and 
even some trademarked terms on your web page. Make sure 
the press release is used as is, and that means don't change 
anything! 

 
10. Blogs 

 
I once had an acronym for blogs and it was RRR (random 
ramblings and rumblings). However, blogs have evolved 
from there and many people now write blogs on highly 
specialized subjects, such as the latest digicams, cellphones 
etc. Corporate blogs are also taking off in a big way.  
 
You can't steal content from other people's blogs, but you 
can provide blogging tools and accounts on your website.  
 
How will that help you? Very simple. If you have a website 
called MyAmazingHarleyBikes.com, for instance, you might 
want to invite other Harley fans to post their own stuff. 
Bingo! Pages and pages of keyword rich content! 

 
 
Some cheap sources of paid content 
 
Most of the websites below will provide you with a number of 
targeted, original articles for a fixed annual fee. 
 
www.PagesMag.com  
www.MagPortal.com 
www.MoreOver.com 
www.FeatureWell.com 

http://www.pagesmag.com/
http://www.magportal.com/
http://www.moreover.com/
http://www.featurewell.com/


 
Everything but the Kitchen Sink… 
 
My absolute favorite resource for outsourcing content is 
Elance.com.  By connecting you with a global market of writers, 
you will find it no challenge to get original articles written for 
as low as $5-$10 per article by a freelance writer. 
 
What else do I love about elance?  So many things… 
 
You can hire someone to do just about anything you need.  
Whether you need accounting, site design, original content, 
page translation (see www.adsense-secrets.jp), graphic design 
or just about anything else associated with your business, you 
can find someone eager to do the job at a very fair price.   
 
Finally, the seller that you hire pays the commission to elance, 
so you are not out any additional fees! 
 

 

http://www.buildawebsitefast.com/elance.html�
http://www.buildawebsitefast.com/elance.html
http://www.adsense-secrets.jp/


Chapter 22 
 
What is RSS? 
 
RSS stands for Really Simple Syndication. In this context, 
"syndication" stands for content distribution. RSS employs a 
technology called XML for content distribution. 
RSS is a hot topic on discussion forums, because it serves a 
variety of purposes: 
 
Boost your Traffic…AND your Google PageRank! 
 
If you want to get lots of inbound links to your website, you 
can use RSS to distribute your web content. Your content is 
displayed on third-party websites, which in turn will carry a link 
to your website.  
Plus, you will get loads of 'click-through' traffic from other 
websites! 
 
Attract more search engine traffic 
 
If you are looking for keyword-targeted web content to 
make your website rank high on the search engines, you can 
use RSS feeds to source fresh, FREE content for your website. 
 
Make money with context ads 
 
If you want to make serious money with Google AdSense, you 
need to have hundreds or maybe thousands of pages with 
targeted content. RSS provides a quick and easy way to achieve 
this. You can sign up for multiple FREE feeds from websites that 
make their content (such as articles, headlines, news 
summaries, press releases etc) available for syndication.  
 
Enjoy fast & easy browsing 
 
If you want to read articles from many of your favorite 
websites in ONE place (such as your desktop or website), you 
can use RSS to display a quick-browse listing of headlines with 



brief descriptive summaries. RSS can save you the time and 
effort to visit each website to search for articles of interest.  
Just set it up once and enjoy automatic updates! 



Understanding Content Syndication 
 
 
"Content syndication" stands for content distribution. That might 
not seem so cool at the outset. So let me explain with an 
example what that means.  
 
Let's say you have a website selling diamond jewelry. You 
search for the term "Diamond Jewelry" on google and come up 
with an excellent, keyword-rich, high-ranking article by a 
jewelry designer.  
 
You read it, you sigh, you wish you could use it on your own 
website. Then, an idea hits you. You write to the webmaster 
asking if you could put the article up on your website. In 
exchange, you offer a link to their website and a short blurb 
about their services. 
 
Soon you get a reply encouraging you to go right ahead.  
 
Wow!  
 
Free, keyword-rich content for your website. What more could 
you possibly want! 
 
Well, I'll tell you what else I want. I want the process to be fully 
automated!  
I want to set this thing up so that it would automatically pull 
fresh, new keyword-targeted content from various websites, and 
display it on my website.  
How 'bout that! 
 
Well, as they say, life is not a bed of roses. So watch out the 
thorns!  
And what are those thorns, in terms of content syndication? 
 
1. Ask for permission before using content from another 

website. 
 



2. Use the exact link and blurb text as required by the copyright 
owner. 
 

3. Watch out for disappearing content!  
The trouble with automatic content syndication is that your 
content will be refreshed and updated by your content 
provider. This could mean that by the time Google indexes 
your page, the content could have already changed.  
 
Similarly, an article that proves to be traffic-puller today 
could soon be replaced with a dud. There isn't much you 
could do about it, except to add/update your content by 
hand. Make sure you don't violate the usage terms, though.   
 

4. Make sure you do not use JavaScript to display syndicated 
content. 
Search bots will ignore JavaScript or Java applets, as well as 
the syndicated content pulled by the JavaScript code.  
 
If you are using JavaScript or Java applets to include 
syndicated content, it's not helping your search 
ranking one bit.  
 
One way to get over this constraint is to use SSI (server side 
includes) such as PHP. This technique does not instruct the 
visitor's browser to generate the page on-demand. Instead, 
the page is called upon by the web server. This fools the 
search bot into thinking that it is static content. 
  

5. Search bots are wary of content that appears within frames. 
They think it's a sneaky tactic employed by you to "spam" 
the search engines - so they prefer to hop to the original site 
to spider that page instead. Needless to day, it doesn't help 
your ranking so do away with those frames, quick! 
 
 



How to Bulk up your website with content 
from RSS feeds 
 
 
You need two components to source web content with RSS: 
 
RSS Feeds and Content Aggregators. 
 
RSS "feeds" are the sources where the content comes from. You 
can subscribe to multiple RSS feeds for your website, providing 
the most current and up-to-date information on a variety of 
subjects.  
 
Examples of popular RSS feeds include Google News,  
Feedster.com, rss.LockerGnome.com, NewsKnowledge.com 
 
You can find new RSS feeds to subscribe to, on Feedage.com 
http://www.feedage.com/ 
 
An RSS Aggregator is a software that will "suck in" targeted 
content from feeds selected by you.  
 
The aggregator will search the RSS feeds to automatically 
generate keyword-rich pages with loads of links to the original 
sources. 
 
Setting up RSS feeds for your website is no longer a daunting 
task; there's a lot of user-friendly software to make your job 
really easy. 
 
zFeeder is a FREE open source software that you can use to 
display RSS content on your website. Check it out at 
http://zvonnews.sourceforge.net/ 
 
zFeeder is a PHP-based script, which makes it search bot-
friendly. You need to install to your web server, which must 
support PHP. 
 
Visit the link below for the complete list of requirements, 
features and setup instructions: 

http://www.feedage.com/
http://zvonnews.sourceforge.net/


 
http://zvonnews.sourceforge.net/zfeeder.php 
 
zFeeder enables you to subscribe to multiple feeds, choose 
the order of appearance and the frequency with which your 
content is refreshed. Adding new feeds is easy! Just 
subscribe to the feed and provide zFeeder with the website 
URL. zFeeder will auto-detect the feed address. 
 
 

 
(Above) zFeeder's Autodiscovery feature makes it easy to add 
new RSS feeds by simply entering the website address.  

(Above) Most websites that offer RSS feeds display an orange 
XML or RSS button. If you don't see the button, you can enter 
the website address and let zFeeder search for a feed. 

http://zvonnews.sourceforge.net/zfeeder.php#requirements


 
There are many free content aggregators that you can use 
to bulk up your website.  
 
It’s important to note that RSS feeds are a supplement to your site 
and should not be the primary content. Google will not index your site 
if it’s not mostly original content. 

The Admin Panel of RSS Aggregator enables you to set up the feeds (RSS 
sources) for your website. You can also choose the update frequency. 



How to Distribute your own content with RSS 
feeds 
 
 
Why do so many bloggers and webmasters want to create and 
distribute their own RSS Feed? Simply because there's no better 
way to get inbound links, click-through traffic as well as extra 
profits! 
 
With Google's new profit-sharing program "AdSense for feeds", 
outbound content syndication is the hottest thing out there!  
 
 
Feed Others… 
 
Do you want to syndicate your own content to other websites?  
If yes, you need to set up your own RSS feed. Until recently, 
setting up your own RSS feed was complicated, geeky stuff.  
 
If you are using blog software such as Wordpress, syndicating 
your content is already built-in, but if you’re using static pages, 
automated software such as MyRSSCreator has made this once-
tedious task so easy, even a child can do it! 
 
Now you can create your own RSS feeds with just a few simple 
clicks and keystrokes. In less than ten minutes, you can turn 
your blog posts, content updates and podcasts into hot new RSS 
channels, and make them available to other websites for 
distribution. 
 
Unlike the old days, you no longer have to write and install 
complicated scripts or software to your web server.  
 
Just fill out a few simple forms and you can 
 
- Create your own RSS channel/s (feeds) 

 

http://www.google.com/support/adsense/bin/answer.py?answer=20012


- Post content updates 
 

- Submit your feed to major search engines such as Google, 
MSN and Yahoo! 
 

 

 
 
You can check out more features of MyRSSCreator and read how 
it works at: http://www.myrsscreator.com/demo-rss-feed-.html 
 
 
After you create your RSS feed, you can boost your 
subscriptions by signing up with popular RSS directories such 
as: 
 
Feedster.com 
www.Feedster.com 
BlogUniverse.com 
www.BlogUniverse.com 
 

http://www.myrsscreator.com/demo-rss-feed-.html
http://www.feedster.com/
http://www.bloguniverse.com/


Unlike traditional methods of content distribution such as 
newsletters, there is no risk of getting filtered even before you 
hit your subscriber's mailbox.  
 
Subscribers can read your feeds with their MyYahoo page, their 
feed reader or from pages dynamically generated by 
MyRSSCreator. 
 
Millions of websites worldwide are waiting to sign up for your 
RSS feed.  
 
Start turning your content into more visitors, better search 
rankings and more PROFITS right away! 
 
 
 
 



Chapter 23 
 
How to write reader-friendly content 
 
 
Some of the most popular websites on the net are content rich 
(that is, there is plenty of text), are highly focused on their 
subject matter, have a unique voice and an engaging, personal 
style of writing. 
 
While many self-styled editors complain about rising disregard 
to grammar and other literary concerns, the good thing is that 
few people are paying any heed to their rants.  
 
In fact, the best of web writing can be credited to ordinary folks 
who have an unbridled enthusiasm for their subject and a strong 
desire to share their unique viewpoint with the world. 
 
Make sure you're passionate about the subject you pick. You 
don't have to be a celebrity, or write about celebrities in order 
to be read. If you can write with passion about your pet 
cockatoo, your kids or even your own backyard, you can quickly 
build your own fan following of people from all walks of life- who 
will log in religiously to catch up on your views and updates. 
 
Most people get plenty of politically and grammatically correct 
content from sources such as books, magazines and TV. What 
appeals to them is the passion, the unique flavor and the warm 
'me-to-you' kind of writing. 
 
Do check for spelling and grammatical errors, so that you don't 
end up being misunderstood. 
 
While preserving your personal voice is important, do restrict 
yourself to a few simple editorial guidelines.  
 
Limit the use of italics, bold text, capitalized text (such as entire 
paragraphs in upper case), extra-large font sizes, expletives and 
acronyms. Their excessive use can distract your readers from 
the main idea that you want to convey.  



Make your information easy to locate! Provide a clean, text-
based navigation system so that people can quickly find what 
they're looking for. Break up long, unwieldy pages with quick 
links to different sections within the same page. 
 
Finally, remember that reading digital text is not quite the same 
as reading a physical book. Make it easy on the eyes with plenty 
of white space, neat layout, brief sentences and short 
paragraphs.  
 
Finally, don't reinvent the wheel! Black text on a white 
background is the easiest to read, so as far as possible, stick 
with a simple reader-friendly layout without the eye-popping 
special effects. 



Chapter 24 
 
Content-O-Matic!  
Understanding automated content 
generators  
 
You don't have to write it yourself, you don't have to pay for it, 
you get automatic updates and it's all targeted to your chosen 
keywords. In short, it's every webmaster's dream come true.  
 
 
So what is "automated content generation" all about? 
 
By now you've figured out that it's an automated way to 
generate fresh, keyword-targeted content for your website.  
 
This automatically generated content serves as 'search engine 
bait', luring search spiders and human visitors to your web sites.  
 
These search-friendly pages are called 'doorway pages'.  
 
 
What you now want to know is "How is this done?" 
 
Good question.  
 
There's currently a lot of software available on the Internet 
which "pulls" targeted content out of the net like magicians pull 
rabbits out of hats. 
 
Where does it content come from? 
 
The usual sources are RSS feeds, news releases etc. Often, the 
software will further customize the content by inserting 
keywords in specific densities to make it all the more attractive 
to search spiders.  
 
TrafficEqualizer is a content generator. You can search for many 
more online. 



 
 
 
 
 

 
 
 
 

I checked out a few automated content generators and discussed them in 
my blog. It started an interesting discussion! Have your say at: 
Hhttp://www.joelcomm.com/automated_page_generators.html 



 
Chapter 25 
 
More Traffic Strategies:  
Cloaking, Redirects, Link Equalizer, Directory 
Builders and Traffic Equalizer 
 
 
Cloaking 
 
Cloaking is used to disguise a page for the search engine 
spiders.  When a website uses cloaking, it shows a different 
version of the page to search spiders and a different one to 
human visitors. 
 
Why would anyone use this technique? 
 
Usually to hoodwink the search engines and jack up their search 
rankings. While there might be ethical uses of cloaking, Google 
has a policy to ban websites that misuse it to distort their 
search ranking. 
 
When is cloaking a bad idea? 
 
Most people use cloaking to rank high in the search engines by 
serving up keyword-rich gibberish, which makes no sense to a 
human visitor.  
 
While the high google ranking will drive new visitors in droves, 
they would be unable to make any sense of the 'keyword 
gibberish' and leave right away!  
 
Cloaking once provided an easy alternative to walking the 
tightrope between providing useful content to visitors and 
serving up the right 'keyword concoction' to the search engines. 
 
Most search engines have wised up to the technique and may 
penalize you for using it. In other words, use at your own risk! 
 



 
 
 
Redirects  
 
When a visitor is automatically shunted off to another page, it's 
called a redirect. The landing page usually employs the Refresh 
tag, which takes the visitor to another page. A visitor is 
redirected within seconds of hitting the landing page. 
 
Javascript can also be used to summon another page 
automatically, or when the visitor moves the cursor over a 
'trigger' image.   
 
In case of redirects, the landing page is optimized for the search 
engines, while the destination page is built for human visitors.  
 
Googlebot (the google spider) will usually ignore websites that 
employ these tactics, or will spider the page where the visitor is 
redirected. 
 
Link Exchange 
 
It doesn't just matter how many websites link to you. What 
really matters is who is linking to you and how relevant that link 
is.  
 
Link exchange is a common practice whereby webmasters that 
own related websites (but not competing websites) agree to 
place links to each other's websites on their web pages.     
 
Before you swap links, look for pages with a high google Page 
Rank. You can see the 'page rank' by installing the google 
toolbar on your web browser. 
 
Google gives higher importance to links from high-ranking 
pages.  



Always be on the lookout for related websites to exchange links 
with. You can come up with several prospective link partners on 
Google by typing search terms such as 'Wedding Cake "Link 
Exchange", 'Wedding Cake "Link Partners", 'Wedding Cake "Add 
your website" etc. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Link Equalizer 
 
Link Equalizer is an automated tool to generate incoming links 
from relevant participating websites. It is based on the belief 
that one-way (incoming) links to your pages are rated higher by 
google than a link exchange. 
  
Another way to get Incoming Links:  
 
You can get incoming links by networking with webmasters that 
own several websites relevant to yours. Here's how it works: 
 
Let's assume that you own two websites called BabyCare55.com 
and BabyCare99.com 
 
Your webmaster friend owns two relevant, non-competitive 
websites called Diapers55.com and Diapers99.com 
 
Here's how you can provide each other with incoming links 
without forming a 'link exchange': 
 
 
Diapers55.com   
 
BabyCare99.com 
 
Diapers99.com 
 
BabyCare55.com 
 
(Arrowheads depict destination of one-way links from the originating website.) 
 
It's a win-win strategy for exchanging one-way incoming links. 
Whenever you have a choice, make sure the incoming link you 
get is from the page with a higher page rank. 
 
 
 
 
 

 

 
 

 



Directory Builders 
 
Directories are huge repositories of information. On the 
Internet, directories are fed by multiple streams of content 
drawn from various sources such as news feeds. 
 
A directory can have breaking news, press releases, articles, 
blogs, google AdSense, classified ads, reviews and other listings 
of information and links. Many webmasters make their content 
available for use on any website, on condition that you will place 
a link to their website and a byline acknowledging the source. 
 
Directories can be general or keyword focused. Directories that 
focus on specific keywords can attract large droves of targeted 
traffic to your pages.  
 
A directory builder is an automated program that generates 
huge portals of information at the push of a button. 
 
Directory builders are 'set up' to pull information from sources 
such as RSS news feeds, free article databases, online 
encyclopedias etc. The information can be filtered according to 
keywords specified by you. You might also have the provision to 
change the keyword density according to your specified criteria.  
 
If you are on the lookout for a quick and hands-free way to 
supplement your content and attract targeted visitors, there are 
many applications out there worth checking out. 
 
[Remember, without original content on your site as well, it will 
not be ranked well in Google] 
 
Traffic Equalizer works very similar to a directory generator. 
 
All you have to do is to specify a couple of keywords and 
keyword phrases where you want to improve your search 
ranking.  
 
Traffic Equalizer crawls the search results to determine what 
your top-ranked competitors are doing.  

http://www.buildawebsitefast.com/trafficequalizer.html


 
The program then creates web pages that are designed to rank 
well with the search engines. With Traffic Equalizer, you can 
have hundreds of even thousands of keyword-rich pages at the 
push of a button! 
 
Now I know what you're thinking… 
"Doesn't all this sound too good to be true?" 
"Does Traffic Equalizer really work?" 
 
Since you want nothing but the truth, let me give it to you. 
Traffic Equalizer does really work. In fact, many webmasters 
have made big money thanks to this program…and many others 
can't stop singing its praises. 
 
But…there's a catch. 
 
Stories have already started trickling in about some top-ranking 
websites being mysteriously dropped by the search engines. 
(You know that feeling you get in the pit of your stomach, about 
some things being too good to last?) 
 
So should you stay far away from Traffic Equalizer? 
 
Not at all. Just take a few precautions. Go over the pages 
generated by the program to make them more "readable" for 
human visitors.  
 
Use an eye-friendly design template, which doesn't look like 
"search engine spam" to your human visitors. 
 
Last but not the least, use the program to create separate 
directories or portals, which are not hosted on your main 
website. 
In other words, use Traffic Equalizer only on those websites that 
you can afford to 'lose', should google decide to drop them from 
their search index. 
 
Use multiple domains to host your traffic equalizer pages. That 
way, you can eat your cake and 'have' it too. 'Nuff said! 



Chapter 26 
 
Keywords: How to profit from them 
 
 
Picking the right keywords is about walking the fine balance 
between expectations and reality. Let me explain. 
 
Everybody wants to rank high for the most wanted keywords. If 
you are a "web designer", for instance, you would want to rank 
high for the term "web designer". However, competition is 
extremely fierce for that search term. Despite all your hard 
work, you might not make a significant dent in your 
competitors' rankings. And if you do, you might not last long 
enough to justify the effort! 
 
That's why it's a good idea to look at keywords that are less hot, 
but might help you rank better for them.  
 
One of the best ways to come up with good keywords and key-
phrases is to - 
 
Step into your customers' shoes 
 
Are ALL your prospective customers looking for a "web 
designer"? 
Many people could be looking for "banner design" or "web 
graphics" or "website designer". Some might even spell the 
word incorrectly and end up looking for a "web desiner". And 
while you're at it, try hyphenated terms such as "web-desiner" 
as well as the plural "web designers"…You get the drift. 
  
It's a good idea to localize your search by optimizing for, say, 
"Chicago Web Designer" 
 
Snooping around doesn't hurt either! 
 
Click open a few of your competitors' high-ranking pages and 
click "view source" to check out their keyword metatags. Once 
you find a few good keywords and keyphrases, make sure you 



work them into the rest of the page too, in addition to your 
metatags. 
 
Your best bet would be to have several websites up, with each 
website optimized to a specific keyword or key-phrase. 
 
When it comes to search engine optimization, remember: 
 
The winner does NOT take all! 
 
Go ahead and join the scramble for the top slot for the hottest 
keywords…but don't miss out on the 'easy pickings' in the form 
of less popular search terms.  
 
Many of these terms might bring equally qualified traffic to your 
website. You can get serious customers, without having to 
spend much time and effort on optimization.  
 
Most people out there are too busy dreaming big. But if you are 
wise, take my advice. Think small!         
 
Finally… 
 
Don't take my word for it. Get proof! 
 
A good keyword is the keyword that delivers results. And by 
results, I mean visible, measurable results. 
 
How do you know which keywords are working for you? 
 
Look in your server logs! 
 
It's a type of software that runs on your web server. Your 
hosting firm will provide you with some basic data about who is 
accessing your website. You might subscribe to more advanced 
services, which will provide you with additional information 
about your visitors' behavior. 
 
Your server logs hold the key to many secrets such as: 
- Where your visitors are coming from 



- What search keywords led them to your web page 
- Which keywords translate into sales  
 
No matter what anybody tells you to do, your best bet is to  
Act on Fact. That way, you can never go wrong! 
 
 
 



 
Are all the "good" keywords taken? 
- Cool Tools to find Hot Keywords 
 
 
You know how some people are. They can only value the things 
that they can't have.  
 
Their only criterion for picking a good keyword is, "How many 
people are fighting over it?" or "How high are the advertisers 
bidding for it?" The harder it is to get, the more they want it.  
No wonder they end up moping that "All the good keywords are 
too hard-to-get! What am I supposed to do now?" 
 
Well, of course the top keywords are highly sought after. 
They're hot, they're sexy, they're making pots of money. Most 
of them are grossly over-rated. In plain English, they're simply 
not worth it! 
 
"So what do I do now?" 
Forget them! 
 
"But everybody wants them! Everybody can't be wrong!" 
Of course everybody wants them. They are the 'most-wanted' 
keywords. But are we trying to win a popularity contest here? 
 
"HUH?" 
Well, we're not here to look 'cool' by doing what everybody 
thinks is cool. We're here to make money. We're here to attract 
targeted traffic. You need to ask yourself more intelligent 
questions, such as, 'Which keywords will make me the most 
money with a least investment of time and effort?' 'Which 
keywords will bring the most targeted and motivated visitors to 
my website?' Those are the keywords to chase. 
 
"So, where do I find such keywords?" 
Check out these cool tools, they're just a click away…! 
 
 



 
 

 
 
 
 
1. Google's Adwords Keyword Tool 
 
This is a great free resource from Google which enables you to 
do keyword research and see the competition for your niche. 
 
https://adwords.google.com/select/KeywordToolExternal 
 
Here’s a search I did for the keyword phrase “web designer” 

 
 
You might want to set up a pay-per-click account with Google 
AdWords to check out the going bid prices for each term. The 
higher the price, the more popular the term is. But remember, 
some terms are too expensive and too "broad" to get you 
serious leads for your website. The more specific you are, the 
more targeted your traffic is and the better returns you can 
expect.  

https://adwords.google.com/select/KeywordToolExternal


 
2. Google.com 
 
That's right, our very own Google.com is a great place to check 
for commonly misspelled keywords. Just type a few possible 
misspellings for your keyword on Google.com, and see the 
results that show up. The number and the quality of websites 
that show up are a good indication of how profitable it would be 
to optimize for that (mis)spelling. 
 
 
3. WordTracker.com 
 
They call themselves "the leading keyword research tool". Most 
professional search engine experts tend to agree. On 
WordTracker you can find a potential goldmine of search terms 
that have been largely neglected by your competitors (as well as 
those they're secretly cashing in on!) 
 
While WordTracker is a paid service, you don't have to risk 
much moolah. It costs as little as $7.36 for a day. For the non-
professional, the 1-day pricing is a good way to try out all the 
features and come up with some great finds. Once you're 
convinced about the value, you could try it for a week at 
$24.54, for a month at $49.08 or for one year at $245.40 (All 
prices are converted from GBP.) 
 
So what all can WordTracker do? 
 
WordTracker can seriously beef up your keyword list, and tell 
you the relative importance of each keyword. 
 
Start by creating a new project on WordTracker and importing 
your list of keywords (Pick "compressed import". Compressed 
import is not case sensitive so it will search for the exact search 
term without matching the case. Most major search engines 
such as Google are not case sensitive in any case, so keep 
things simple with the "compressed" option.) 
 
Feed the first keyword on your list and hit "Proceed". 

http://www.adsense-secrets.com/wordtracker.html


 
WordTracker will generate two separate lists of keywords:  
 
Lateral Search: Find out what competitors who used your 
keyword are optimizing for.  
 
How it's done: WordTracker crawls hundreds of competing 
websites that have your search term in their keyword metatags. 
Then it generates a list of keywords that they are using. 
  
Thesaurus: Find out synonyms (words that mean the same 
thing) or related words. 
 
How it's done: WordTracker looks up your search term in a 
thesaurus to come up with words of similar meaning. Use this 
option carefully. A "cup" for instance can be called a 
"receptacle", but how many people would be searching for 
'receptacle' on Google? 
 
With each of the recommended search terms you can see the 
number of searches performed for that term in the last two 
months. Their database stores 310 million searches. 
 
You can dig further into each recommended search term, to 
come up with even more related terms.  
 
But what really makes Wordtracker worth every dime is 
the "KEI" (Keyword Effectiveness Index).  
 
How is the KEI calculated?  
 
I don't know the exact equation, but roughly speaking it is the 
number of people searching for a term, divided by the number 
of pages returned.  
 
A higher KEI makes the term more valuable. 
For example, if 1000 searches were performed for the search 
term "boodle", and 100 pages were returned by the search 
engine, the KEI would be roughly 
 



1000/100 = 10 
 
Similarly, if 34523 searches were performed for a search term 
"koodle" and it returned 9927 pages, the KEI would be roughly  
 
34523/9927= 3.4 
 
Thus "boodle" with a KEI of 10 would be a better bet than 
"koodle" with a KEI of 3.4  even though many more people 
search for "koodle" than they do for "boodle".  
 
Once you're done, you can export your beefed up list from 
WordTracker. You might want to print it out for your ready 
reference. 
 
It goes without saying that WordTracker can make mistakes (it's 
not human, after all, so it cannot make sense of our highly 
unpredictable search behavior!)  
 
Before you optimize for any search term, check out your 
competition on google to see what they're up to and who they 
are targeting. You can glean some valuable insights from their 
experience.  Check out WordTracker with their Free trial service 
to see if it is for you. 
 

 

http://www.adsense-secrets.com/wordtracker.html�
http://www.adsense-secrets.com/wordtracker.html


Chapter 27 
 
Buy your Way to the Top:  
With Pay Per Click Ads! 
 
 
If you HAVE to be on top and you have to be there FAST, there's 
nothing like pay-per-click advertising to get you there.  And 
there are two 800-pound gorillas you need to know about, with 
another giant getting into the game, and a few minor players 
that could be just what the doctor ordered. 
 
The gorillas are Google AdWords and Yahoo Search Marketing.  
MSN also has their Adcenter program. 
 
So how do pay-per-click ads work? 
 
The first thing to know about pay-per-click ads is that you pay a 
fixed amount each time someone clicks your ad. The amount 
you pay for each click depends on your bid price. You will notice 
that some keywords and phrases cost most than others. 
 
 
 

 

The "Sponsored Listings" (appearing alongside the unpaid search results 
on Google) are the Pay Per Click ads. 

http://www.buildawebsitefast.com/adwords.html�
http://www.buildawebsitefast.com/adwords.html
http://www.buildawebsitefast.com/overture.html
https://adcenter.microsoft.com/


Don't assume that the bid prices for keywords are any indication 
of their profitability. In fact, some advertisers will bid high even 
if they're losing money on that keyword.  
 
If you ever got caught up in a bidding frenzy on eBay, only to 
realize later that the item simply wasn't worth it…then you 
already know how some advertisers are feeling about their ad 
spends. 
 
The smartest advertisers know that the most expensive 
keywords are often not the most profitable. Why? Because it's 
so hard to break even on those! 
 
In fact, some big spenders don't even bother to find out if 
they're making any money off their campaigns. 
 
You can start by building a list of highly targeted keywords and 
keyphrases. Your ad will display when someone types these 
terms into a search engine such as Google or Yahoo. 
 
 
When it comes to search engine advertising, targeting is key.  
 
There's a lot of experimentation involved before you can come 
up with the right components of a successful PPC (Pay Per Click) 
Campaign. 
 
For starters, you need to have: 
• Powerful keywords to target serious buyers 
• A persuasive ad to make them click and 
• A strong landing page to make them buy (or do other stuff 

that you want them to.) 
 
Several Search Engines offer PPC Advertising. However, most of 
them do not have the right anti-fraud systems in place. As such, 
an attractive per-click price might be offset by the cost of 
fraudulent clicks.  
 
What are fraudulent clicks? Those are the clicks you get from 
people who are not real prospects. They might be your 



competitors, bored malicious people or just somebody who 
benefits by making you pay more for your ad. 
 
Most PPC advertisers stick with biggies Google and Yahoo. While 
Google syndicates with AOL, Yahoo displays on the Yahoo site 
and MSN (for now). Together, they give you access to a huge 
chunk of the searches conducted on the net.   
 
 
 
 
I recommend testing both AdWords and Yahoo Search 
Marketing.  You never know which will provide better results 
until you test, test, test.  Plus, Yahoo offers an automatic 
$25 advertising credit for new advertisers.  Sounds like 
free money to me. 
 
Click here for Yahoo 
Search Marketing. 
 
How to  
Get more bang from 
your PPC buck 
 
It's no secret- as the 
world's most popular 
search engine Google 
rules the world of Pay 
Per Click Advertising. 
But that shouldn't stop 
you from exploring the 
smaller PPC networks out there.  
 
Google and Yahoo rule the roost as the top tier search 
companies. They're big- but they're also expensive! If you want 
to avoid the bidding frenzy for some of most widely sought 
keywords, look to the 2nd or 3rd tier networks. They might have 
your favorite search terms going for much lower prices. 
 
 

http://www.buildawebsitefast.com/overture.html�
http://www.buildawebsitefast.com/overture.html
http://www.buildawebsitefast.com/overture.html


Tier 2 Networks 
 
Tier 2 has a handful of networks that have a reputation to 
defend and can refer significant traffic at competitive prices. 
Marchex.com and  Miva.com are examples of tier 2 networks.  
 
 
Miva.com is a good bet for the UK market, claiming to reach 
over 72% of UK's online population. Some of their distribution 
partners include CNet’s Search.com, Excite, Webcrawler, 
MetaCrawler and Dogpile. 
 
 
Tier 3 Networks 
 
Networks such as DogPile and Kanoodle form the Tier 3 
PPC networks. They might not be equally sophisticated with 
detecting click fraud, but will cut your risk with the low cost of 
setting up an account and lower bid prices.  
 
While they're smaller, they will try much harder for your PPC 
buck- and that might mean better returns for your money! 
Unlike Google, many of the tier 3 networks do not differentiate 
between sponsored listings and the unpaid listings. As an 
advertiser that spells greater credibility for you.  
 
There are some incredible deals just waiting to be snapped up, 
so don't ignore the cheap targeted traffic that awaits you at the 
smaller PPC networks. You can find a whole bunch of 3rd tier 
networks worth checking out at 
www.PayPerClickSearchEngines.com  
 
Even if you can afford Google, you might want to add a bunch of 
smaller networks to the mix, if only to determine which one 
delivers the most cost-effective clicks. 
 
Here are some noteworthy players from the 3rd tier PPC market: 
 
 
 

http://www.buildawebsitefast.com/miva.html


 
7Search 
 
7Search distributes its search results through a bulk of the top 
150 search engines.  
A keyword suggestion tool, banner exchange program and 
instant out-bid notifications make this PPC network a serious 
contender. 
 
Kanoodle 
 
Kanoodle has many popular websites on its network. Kanoodle 
distributes its search results through partnerships with websites 
such as DogPile, CNET, Metacrawler, NetZero and Turbofind. 
You can get started with just $50 and ensure a wider English-
speaking audience with Kanoodle. 

http://www.buildawebsitefast.com/7search.html
http://www.buildawebsitefast.com/kanoodle.html


Chapter 28 
 
Google Adwords Secrets! 
 
 
With Google Adwords, your ad position is based on two factors: 
 
- How much you are willing to bid for your chosen keyword or 

phrase (CPC or cost per click) 
- How many people clicked your ad (CTR or click-through 

ratio) 
 
 
Your ad can rise above a higher bidder's ad if more people click 
on your ad. Similarly, a low-paying bidder might jump over you 
if their ad gets more clicks.  
 
Your ad must have a CTR of 0.5% or more in order to run on 
Google. Otherwise, Google will simply disable your ad or choke 
it (show it less and less) till you start tweaking your ad for 
better results. 
 
Both Yahoo and Google Adwords enable you to specify a 
maximum bid price (per click). The system will bid on your 
behalf against competing bidders in increments of $0.01 till your 
bid matches the maximum bid price specified by you - or till 
your nearest competitor is outbid (whichever is lower). This 
system is similar to the proxy bidding option on eBay. The 
minimum bid price per click is $0.05 
 
You can also set a daily budget cap on Google, to safeguard 
against an unexpected surge in clicks. It might be a good idea 
to set your daily limit a little higher than the actual amount 
you're willing to spend.  
 
Google guarantees that you cannot spend more than your daily 
budget cap, but you might end up spending far less! Google is 
extremely conservative with their predicted click volumes. 
 

http://www.buildawebsitefast.com/adwords.html


How to target your audience 
 
You can pick a large number of keyphrases to display your ad. 
But such broad targeting might be counter-productive. You 
might increase the exposure of your ad (more people will see 
your ad) but might restrict your CTR (fewer people would 
actually click). 
 
Narrow down your keyphrases to improve the relevance of your 
ad. 
 
For instance, "Minnesota Real Estate" is more targeted than just 
"Real Estate". Your ad will show up on fewer searches, but you 
will pay less per click, your CTR would be higher and your 
audience would be much more targeted. 



 
 
 
 
 

 

Targeting Works! The screenshot above displays search results for 
the term "Minnesota Real Estate" on Google. Sponsored AdWords 
Listings appear alongside the natural search results on Google. The 
AdWords listing at the top, driven by a clear benefit statement, easily 
scores over its competitors in this narrow segment. It's no surprise 
that the "California Real Estate" ad has few takers among people 
looking for "Minnesota Real Estate". 
 



 

Highest Bidder Wins! A search for 'Minnesota Real Estate' on Yahoo 
Search Marketing returned a page full of sponsored listings. The 
listing on top (see red box) belongs to the highest bidder. Unlike 
Google, Yahoo does not list the sponsored listings alongside natural 
search results. The searcher is much more likely to pick one of the 
sponsored listings on Yahoo. If you are an advertiser, that might be 
to your advantage. 



 

The house-ad for Yahoo Real Estate seems to be the only 
sponsored listing for the key phrase "Minnesota Real Estate" on 
Yahoo! Search. The search results encourage you to further 
refine your search with the "Also try" recommendations. Click the 
word 'more' at the end of the recommendations and you can 
choose from 'northern minnesota real estate', 'rochester 
minnesota real estate', 'grand rapids minnesota real estate', 
'minnesota real estate for sale'. Clearly, when it comes to search 
engine marketing you cannot get too targeted. 



Is your PPC Campaign working? 
 
There is only one way to tell if an ad is working. Ask yourself- is 
this ad making me money? In other words, does the jump in 
your sales volume justify the cost of your PPC campaign? 
 
There's a fool-proof to find out if it does: 
 
It's very easy to figure out your ROI with this simple formula 
Let's say that: 
Total number of sales = x 
Net profit per sale = y  
 
x times y = Your net profit (z) 
 
 
Now let's calculate your Advertising costs 
 
Cost per click = a  
 
Total number of clicks = b  
 
Multiply the cost per click (a) with total clicks (b) = Cost of 
your ad campaign (c) 
 
 
Now, subtract the cost of your ad campaign (c) from your 
net profit (z) 
 
z - c = ROI 
 
A negative ROI indicates losses, while a positive ROI indicates 
profits. 
 
Let me explain this equation with a hypothetical example. 
 
John Doe sells fancy mouse pads on the Internet. On each sale 
of a pad costing $10, John makes $5 in net profit. 



 
John decides to advertise on Google AdWords and sets up his 
new campaign account.  
 
He bids $1 per click for the search term "fancy mouse pad". 
 
100 people click through. Of these 100 visitors, only 5 people 
actually buy a mouse pad.  
 
John's conversion ratio is 5% or 5/100 
 
John's cost of bringing the visitors to his site is $1 (per click) x 
100 (actual number of clicks) = $100 
 
Now let's calculate how much money John made: 
Total Number of sales x Net profit per sale 
 
That is, 
 
5 x $5 = $25 
 
ROI = Money Earned (net profit) - Money Spent (campaign cost) 
 
= $25 - $100 = - $75 
 
Results show that John actually lost $75 on his PPC Campaign. 
 
John must spend less money to bring visitors to his 
website! 
 
What should John bid to make a profit with his PPC campaign? 
 
In order to break even, John needs to ensure that his 
 
Cost per click = Total sales x profit per sale / Total visitors 
 
CPC = 5 x $5 /100 
 
Or, 
 



CPC= 25/ 100 = $0.25 
 
Thus John should not bid more than $0.25 in order to 
break even. 
He can make a profit only if his cost per click (CPC) is less than 
$0.25 
 
To achieve this result, John must find a search term that brings 
him traffic at less than $0.25 per click. John must also ensure 
that the new search term is equally targeted, that is, it converts 
as well as his initial search phrase "fancy mouse pads".  
 
If John pays $0.24 per click but only 1% of the clickers actually 
buy anything, he would still lose money! 
 
So, in order to make money with his PPC campaign, John must 
ensure two things: 
 
1. His cost per click is less than $0.25 
2. His conversion ratio is 5% or more (Atleast 5 in 100 visitors 

must buy) 
 
Unless John gets these two things right, he is not likely to make 
money with his PPC campaign. 
 
 



Making PPC Advertising Profitable  
 
One way to increase conversions is to use advanced tracking 
software to see which keyword is generating the most sales. 
Weed out your low-CTR keywords and replace them with more 
targeted, high CTR keywords. 
 
You can get low 5-cent clicks even in a very competitive 
category. "Cosmetic surgeon" for instance might be a very 
competitive key phrase. However, you can target your most 
motivated and informed customers by buying up the names of 
different types of  implants, equipment, the names of various 
surgical procedures, medications etc. There might be little or no 
competition for those. 
 
Sometimes the highly targeted terms can be expensive, but 
they're worth trying out if they increase your conversion ratio, 
or if your net profit per sale is reasonably high.  
 
You might consider creating different landing pages for different 
keywords. It's a good way to track your results or for running 
split tests with different headlines, text formatting or visual 
elements.  
 
Your Google Adwords enables you to create separate categories 
with distinct groups of keywords. Test each landing page to see 
how it converts visitors looking for a specific search term. 
 
Meticulous testing can help you to maximize your wins and 
weed out the non-performers. The result? More click-throughs 
and higher conversions at incredibly low per-click prices!  
 
I have given you the reader’s digest version of AdWords.  The 
fact is, there is a great deal to mastering pay-per-click 
advertising.  If you want to go DEEP with AdWords, I 
recommend the following two resources. 

http://www.buildawebsitefast.com/adwords.html


FREE AdWords 5-Day Course 
 
Perry Marshall knows more about AdWords than just about 
anybody, perhaps including Google themselves.  He has been 
teaching people about AdWords for some time, and he is now 
offering a free 5-day course on the topic.  Go sign up and learn 
from the Master. 
 
 
 
 
The Landing Page Cash Machine 
 
I met Mark Widawer at an Internet Marketing 
conference.  I had heard that he knew a thing 
or two about running successful AdWords 
campaigns that turned sites into cash 
machines.  Well, I found out that it is all true.  
And I was doubly fortunate to have also found 
Mark to be a genuinely nice guy whom I now 
call friend.  I would be doing you a disservice if 
I didn’t tell you about his ebook, “Landing Page 
Cash Machine: How to Turn Your Adwords 
Campaign and Your Website Into Your Own 
Gold-Filled 24-Hour Online ATM”.  There are 
many AdWords “gurus” out there claiming the 
ability to teach advanced tips, but Mark’s stuff 
is the real thing.  Click here to read more. 
 
 
 
 
 
 
 
 
 
 

http://www.buildawebsitefast.com/cashmachine.html�
http://www.buildawebsitefast.com/adwordssuccess.html
http://www.buildawebsitefast.com/cashmachine.html
http://www.buildawebsitefast.com/cashmachine.html
http://www.buildawebsitefast.com/cashmachine.html


Chapter 29 
 
"Help! Google won't index my web site!" 
A troubleshooter's checklist 
 
 
Most search engine forums are packed with webmasters 
complaining about the wily ways of the search engines. Some of 
the common rants include: "Googlebot won't visit my website!" 
"It visits but it won't index!" "It does index some of the pages 
but not all of them!"  
 
If you can relate with some of these problems, check your 
website for these common mistakes: 
 
 
• Did you block search spiders? 
 
It might seem unlikely, but it's quite possible that someone 
included a robot-blocking metatag or robots.txt file in your 
website. 
 
Webmasters might attempt to exclude specific pages from the 
search engines, but end up blocking the entire website. Or, they 
might want to temporarily block the search spiders while the 
website is under construction, but forget to remove the relevant 
code or file later. 
 
The spider-blocking meta tag looks something  
like this: 
 
<meta id= "robots" content="noindex"/>  
 
A robots.txt file comes in handy when you 
want to keep search spiders from indexing 
specific pages.  

Note: XHTML requires that 
the HTML attribute 'name' 
be replaced by 'id'. 
Similarly, all tags must be 
closed.  
If your pages use an older 
version of HTML, use the 
version given below: 
 
<meta name= "robots" 
content="noindex"> 

 



For instance, if you want to block the URL 
www.MyWebsite.com/secret_info.html 
 
 
 
 
Your robots.txt file should look like this: 
 
User-agent: * 
Disallow: /secret_info.html 
 
A robots.txt file that does not mention any specific pages might 
prevent your entire website from being indexed. So be extra 
careful when you set specific guidelines for search spiders to 
follow. 
 
 
• Does your website use frames?  
 
Frames are my pet peeve and frankly, I don't know why people 
would continue to use them. Granted, frames are a good way to 
squeeze in long disclaimers without making people scroll down 
or click-through, I still don't know why people would put 
perfectly readable and indexable text into frames.  
 
While Google does support and index frames, I've lost count of 
the number of times I skipped a high-ranking page on google 
because the description read something like: "Your browser 
does not support frames..." Now who would want to visit a 
website like that? 
 
Often Google will exclusively display the frame where the search 
phrase appears, virtually ignoring the rest of the frameset. 
Since search spiders have little regard for page layout, the 
result might not be too eye-friendly. 
 
 
• Do other websites link to you? 
 

http://www.mywebsite.com/block
http://www.mywebsite.com/block


Sometimes, the search engines have no way of finding you if 
other (indexed) websites do not link to you. If you use the 
'submit URL' route, it might take months before googlebot 
decides to visit. In fact, it might not index your website at all. 
 
Even if it does, you might not find your website till someone 
types the exact domain name into the search engine. 
 
So, what can you do about it? 
 
Get other websites to link to you! Google wants to know if your 
website is really useful to potential searchers. One of the 
greatest factors in determining its value is your PageRank, 
which is calculated on the basis on how many sites link to you, 
as well as the relative PageRank of the websites that link to you. 
 
 
• Are the backlinks coded in JavaScript? 
 
If you do have other websites linking to you, make sure the 
links are coded in HTML. 
 
Google cannot read links coded in javascript, Java applets or 
Macromedia Flash. Even an HTML link that opens in another 
browser window is invisible to Google if it uses a javascript 
event handler.  
 
Similarly, links that point to a redirect page (which automatically 
forwards visitors to your website) won't be considered valid links 
to your website.  
 
 
• Is your website littered with "junk" code? 
 
 
Most websites are designed with complex navigation systems, 
flash animations and other design clutter that adds reams of 
code to your page. Needless to say, all this jazz makes no sense 
to search spiders, which must navigate this 'garbage' before 
they get to the important meta tags or title tag.  



 
TIP: One way to get around this problem is to put your 
javascript in an external source, so that your actual web page 
does not contain the code. The web browser can be instructed 
to pull the javascript code from the external source, the same 
way it displays images from an external file. 
 
Most HTML authoring tools such as FrontPage generate plenty of 
needless junk to your code. In addition to that, many websites 
are littered with broken links and dysfunctional tags that add to 
the confusion.  
 
If you are serious about your search rankings, clean up the 
junk. Junk hurts your rankings! 
 
 
• Is your website interactive? 
 
Search spiders prefer static pages. An interactive website with 
dynamically generated pages, cookies and other user-friendly 
features can turn your website into spider-forsaken territory. 
Why?  Because Spiders hate dynamic pages! 
 
Dynamic pages are a lot like your google search results. They 
are created on-demand based on your search query. 
 
Some search spiders are programmed to avoid dynamic pages 
because thousands of such pages can be created on-the-fly, 
with almost identical content. This repetitive content amounts to 
search engine spam and is therefore deemed avoidable by the 
search engines. 
 

Google does not index URLs that end with search 
'parameters'. Search parameters tell the server what 
information to pull out of the database. Since this is a 
characteristic of dynamically generated pages, google 
usually avoids indexing them. 

 
If you want to get your dynamic pages indexed, make 
your URLs resemble static URLs. If that's too complicated 



for your server administrator, make sure you include a 
few static pages with the sole purpose of being indexed 
by the search engines. 

 
 

Cookies and Session Ids 
 

Some servers are programmed to refuse entry to 
browsers that do not support cookies. Since spiders do 
not support cookies, your web server could be 
unintentionally preventing your pages from being 
indexed.  

 
Similarly, if your website generates a unique session Id 
each time a specific URL is requested, then the spidered 
link (with its unique session Id) simply won't work the 
next time the spider or a human visitor requests that 
URL. This results in broken links, which are then dropped 
from the search engine's index. (I know, that sucks!)  
 
The easiest way to correct the problem is to include 
session Ids in the cookies. Also make sure that your 
website supports cookie-free navigation. 

 
 
• Do you suffer from broken backlinks? 
 
If your once-high PageRank seems to drop suddenly, it could be 
because some of your old content (which had other websites 
linking to it) was moved or removed. Fix it and see the 
difference it makes to your PageRank. 
 
 
• Are your backlinks relevant? 
 
Link relevance is important too. Links from pages with related 
content are more valuable from the search optimization 
perspective. Similarly, a link pointing to your page from a link 
farm can get your website penalized (delisted) by Google. 
 



 
• Don't spam Google with 'search engine bait'! 
 
Your page might be dropped if Google considers your content as 
search engine spam. If you have been using any 'sneaky' SEO 
tactics to jack up your search rankings or keyword density, 
clean up your act and write to google. Even if you're completely 
innocent, do write to Google anyway and ask to be included.  
 
 



Chapter 30 
 
How to cash in on Google AdSense 
 
As a web marketer, one of my biggest money-spinners is Google 
AdSense. AdSense is a contextual ad program, which enables 
anybody to run "ads by google" off their web pages. 
 
Google displays ads on your pages that are relevant to your 
content. You need to start by sticking a unique code on your 
website, where you want the ads to appear. The ads do not 
reside on your web page, but are dynamically pulled from the 
Google server. The ads displayed are based on the relevance of 
your content. When a visitor clicks an ad, you make money! 
 
You can signup for Google Adsense at: 
https://www.google.com/adsense 
 
I signed up with AdSense as early as June 2003, starting small 
by serving AdSense off just a few of my pages.  
 
The program seemed promising so I added more and more 
pages - till the number of AdSense impressions shot up to 
25,000 per day. But for all my efforts, I was making less than 
$30 per day! 

 
That soon changed, as I learned to 
tweak the various elements of the 
ad from my AdSense account. By 
November 2004, I was making over 
$350 PER DAY.  That is over 
$10,000 PER MONTH!  Do the math.  
That is over $120,000 EACH YEAR, 
JUST by making a few quick changes 
from my AdSense account!  
 
You can read all about it in my 
ebook "What Google Never told you 
about making money with AdSense". 

https://www.google.com/adsense


It is a battle-tested AdSense Manual that picks up where Google 
left off, handing you the secret keys to multiplying your Google 
AdSense income with a series of lazy, 10-second tweaks! Click 
here for more information on this best-selling ebook! 

http://www.adsense-secrets.com/
http://www.adsense-secrets.com/


Chapter 31 
 
eBooks: What every Internet Millionaire is 
talking about! 
 
Now anybody can position themselves as an expert in their field, write 
their own eBook, publish it, sell it and make serious profits on the 
Internet! 
  
Unlike offline publishers and agents that look for mass appeal, you can 
publish and sell your eBook on highly specialized topics and still make 
money on the Internet. 
 
An eBook can be a powerful marketing tool in its own right. You can 
give away free eBooks to build your subscriber list or to create viral 
publicity for your paid products or services. You can plug your free 
eBook offer into a press release, encouraging readers to visit your 
website to download their free copy.    
 
You don't have to be a published author or a geek to write your own 
eBook. You can write your own eBook about anything that might be of 
interest or value to others, such as "How to make your own wedding 
cake" or "How to train your pet" or "How to save money on your next 
DisneyWorld vacation"…the choice of topics is endless! 
 
If you have questions such as: 
 

 What do I write about? 
 What is the easiest step-by-step way to 

format and produce my eBook 
 Where to get help with editing your eBook 
 Where to get a killer cover for my eBook 
 How to market and sell my eBook 
 How can I create secondary income streams from my eBook 
 How can I set up my own eCommerce account 

 
Help is now available from best-selling eBook authors Jim Edwards and 
Joe Vitale, on their website www.7DayeBook.com 
Here you can jump-start your eBook writing career by duplicating their 
profit-making secrets and avoiding common newbie mistakes.  
 

http://www.7dayebook.com/


All their secrets gleaned from years of successful online marketing can 
now be yours.  Click here to discover "How to Write and Publish your 
own eBook in as little as 7 Days!" 
 
 
Chapter 32 
 
Recommended Resources for Running a 
Successful Internet Business 
 
I have provided you with tons of information that you can apply 
immediately.  But it is impossible to provide with every shred of 
valuable information that it is available.  Once you decide on 
your direction, you will want to specialize in your niche.  To do 
so, you will need to further your education and soak up all the 
great teaching material available. 
 
 
Here are my recommended resources. 
 
 
 
Recommended Resource #1 – The Top One Report 
 
How Would You Like a Free Issue Of The Best Internet 
Marketing Newsletter On The Planet, Filled With 
Strategies, Tips and Techniques To  SkyRocket 
Your Online Business? 
 
The Top 1 % Report 
 
I have created a resource for those unique individuals 
who are not only dreamers, but doers as well.  
 
I call them the Top 1%. 
 
You will find that Top 1% Report is carefully crafted 
with one thing in mind… to provide you with tools, 
resources, and information to give you a competitive 
edge in today’s fast moving marketplace. 

http://www.7dayebook.com/
http://www.7dayebook.com/


Inside the twenty+ full-color pages, you will find articles focused 
on the latest techniques and strategies for: 
 
    * Social Media - Find out what's hot and what's not 
    * Web 2.0 - Leverage cutting edge tactics to attract site visitors 
    * Traffic Generation - Learn strategies for building long term organic traffic 
    * List-building - Generate income on demand by building a quality list 
    * SEO - Jump ahead of your competitors in Google 
    * Online Advertising - Don't throw away a fortune in Adwords, talk to us 
    * Viral Marketing -  Generate buzz for your site that snowballs into visitors 
    * Generating Revenue - Find out how we generate Millions of Dollars Online. 
 
 
Click here for The Top One Report 
 
 
Recommended Resource #2 – Elevate Seminar 
 

For the first time EVER I'm giving you access to my personal 
team of experts, who will reveal exactly how they help me run 
my multi-million dollar empire... 
  
Click here for The Elevate Business System 

http://www.toponereport.com/
http://www.elevateseminar.com/


 
 
SO... 
 
If you've ever wanted to see the secret, inner-workings of a 
multi-million dollar online business, and want to implement this 
knowledge into your OWN business, then you're going to want 
to check this out... 
 
Click Here For Elevate Seminar 
 
 
 
Chapter 33 
 
Making money from affiliate programs 
 
 
An affiliate program enables you to earn a commission by selling 
other people's products.  
 
One of the greatest advantages of signing up with an affiliate 
program is that it's hands-free income. You don't have to worry 
about setting up your own eCommerce gateway, maintaining 
advanced security features or worry about product 
development, order tracking, inventory, shipping etc. 
 
All you have to do is to stick a link or an ad which takes people 
to the website selling the product. With each referral that 
translates into a sale, you make a specific amount of money 
based on the product price. Usually, the more you sell, the 
higher your commission per sale. 
 
One of the most popular affiliate programs is run by 
Amazon.com 
 
You can create some great targeted content for your website by 
selling books listed on Amazon. If any of the referrals converts 
to book sales, you make a commission equivalent to 15% of the 

http://www.elevateseminar.com/


purchase price- that's the cost of the book (minus shipping). 
Thus if someone buys books worth $100, you would make $15 
off the transaction. 
 
Most websites selling digital products can offer up a much higher 
commission. You can sign up for my own affiliate program- any 
referral resulting in an eBook sale entitles you to a cool 40% of 
the sale price! 
 
Getting Started with Affiliate Programs 
 
It's easy to set up an affiliate program on your website! 
All you have to do is to: 
 
 
1. Visit the website offering the affiliate program and sign up as 

an affiliate. 
 

2. Display the merchandise on your own website. You might be 
provided with the actual text and graphics to use, or you 
might create your own sales pitch. 
 

3. Create links to the original web page, which will transition 
your referrals into sales. The links will contain some unique 
affiliate code that will enable the tracking software to know 
where the referral came from. 

 
4. Many affiliate programs will provide you with your own 

account where you can log in to monitor your referrals, sales 
and accumulated commissions. 

 
Links to my affiliate programs: 
 
For example, I regularly recruit new affiliates in order to help 
spread the word about my information products.  In fact, YOU 
are invited to apply to my affiliate program right now, and begin 
earning commissions for sales that you send my way!  To get 
started, Click here! 
 
Where to find affiliate programs? 

http://affiliates.infomediainc.com/


 
How does earning commissions from TheGap.com, 
OldNavy.com, 1800Flowers.com and many other leading 
merchants sound?  If that excites you, you will want to continue 
your search for affiliate programs at LinkShare.com and 
CommissionJunction.com, where thousands of merchants are 
seeking affiliates to pay. 
 
Catch up on affiliate news, reviews, resources and 
exhaustive listings of affiliate programs on these 
websites: 
 
AbestWeb 
www.abestweb.com 
 
Associate Programs 
www.AssociatePrograms.com 
 
Refer-It 
www.refer-it.com 
 
If you want to learn from the Master of Affiliate Marketing, I 
would like to introduce you to Rosalind Gardner.  
 
I dedicated a couple paragraphs to Rosalind in my report, The 
Internet Money Tree, but thought her work was important 
enough to mention again in this ebook. 
 
 

Rosalind was an air-traffic controller for 
20 years.  In the late nineties, she began 
reading all she could about affiliate 
programs.  She now makes over 
$400,000/year in affiliate marketing!  This 
is money she makes SELLING OTHER 
PEOPLE’S STUFF!   
 
I’ve met Rosalind face-to-face.  She is a 
charming woman with a zeal for teaching 
others how to succeed with affiliate 

http://jcomm.webvista.hop.clickbank.net/�
http://click.linksynergy.com/fs-bin/stat?id=WWKL5SHCn5Y&offerid=7097.10000025&type=3&subid=0
http://www.kqzyfj.com/click-6219-7282777
http://www.abestweb.com/
http://www.associateprograms.com/
http://www.refer-it.com/
http://www.internetmoneytree.net/
http://www.internetmoneytree.net/


marketing.  Her ebook is PACKED with value. I recommend 
picking up a copy. 
 
 
 
 
 
 
 
 
 
 
 
Tips to maximize your affiliate income 
 
 
1. Pick a program that's relevant to your web content. 

Visitors will look upon your recommendations as an added 
value. 
 

2. Endorse the product! Don't make your affiliate program end 
up looking like an ad. Make a personal recommendation and 
add helpful tips, reviews etc to encourage visitors to click 
your affiliate links. 
You might even provide a small cash-back incentive to entice 
people to buy from your link. 
 

3. Make shopping a pleasure for your visitors! Be an 
enthusiastic seller, offering lots of product choices. Make 
your web store irresistible with a neat layout, attractive 
graphics and action-oriented text. 

 
4. Monitor your conversion ratios to see which tactics maximize 

your affiliate sales. 
 
5. Keep signing up with new programs to see which ones make 

you the most money!  

http://jcomm.webvista.hop.clickbank.net/


 
 
Conclusion 
 
Start making money NOW! 
 
 
If you have come this far, you've probably had many "Eureka" 
moments, when those missing pieces of the Internet puzzle 
finally fit into place…and you were itching to build your own 
money-making website!  
 
A few years ago, the only people that seemed to be making 
money off the web were nerds, highly experienced marketers or 
VC-backed startups with deep pockets and plenty of time on 
their hands.  
 
Today, a new class of web entrepreneurs is emerging. They 
don't have a lot of money to burn, they don't want to spend all 
their free time pounding on the keyboard and they want to 
make real money NOW! 
 
Finally there's no need anymore to scout around for advertisers, 
to hand out your life's savings to professional designers, 
programmers, writers and search engine optimizers or to wait 
around for months till they put your website together and make 
it work. 
 
There's a whole bunch of user-friendly tools and programs that 
you can use to create a website from scratch, to optimize it for 
the search engines and to start cashing in on your slice of 
Internet traffic.  
 
If you sincerely follow the advice in this book, there's no reason 
why you shouldn't be able to replace (or far exceed) your 
current paycheck with your very own websites!  
 
Now it's up to you to turn my advice into your very own web 
business empire. You have access to the same tools, knowledge 



and secrets that are currently making me upwards of $1000 PER 
DAY in pure Internet profits. 
 
Through sheer perseverance and trial-and-error, I arrived at my 
own way of making money off the Internet. With this book, I've 
handed you the 'keys to the kingdom'.  
 
Use it well! 
 
Joel Comm 
 
 



Continuing Education Bonus for My 
Readers 
You will find that there is a plethora of ebooks, software 
products, computer scripts and resell rights materials that are 
available to you as you build your Internet Empire. 

  
My friend, Jeremy Gislason, has spent the past few years 
acquiring every product with resell and master resell rights that 
he could find and has built up quite a collection. In addition, he 
always seems to have the latest resell right products as soon as 
they come out, sometimes even before they come out.  
 
Information needs to be spread and he wants to share his 
collection with the world. Therefore he created 
SureFireWealth.com, a great additional resource for anyone 
working and marketing online.  

 
 Because you are a valued customer of 
mine, Jeremy is offering you a Free 1 
Year Paid Silver membership at 
SureFireWealth.com which costs 
$147.00+/year! 

  
 

You can pick up this wonderful gift by registering from this 
private invitation URL only:  
 

http://www.buildawebsitefast.com/surefirewealth.html  

http://www.buildawebsitefast.com/surefirewealth.html
http://www.buildawebsitefast.com/surefirewealth.html


About the Author 
Joel Comm is an Internet entrepreneur 
who has been building successful web 
sites since 1995.  Dedicated to providing 
a family-friendly Internet experience, 
Joel’s flagship site, WorldVillage.com, 
continues to be a popular family-safe 
portal.  Joel is the co-creator of Yahoo! 
Games and co-author of Internet Family 
Fun: The Parent’s Guide to Safe Surfing 
(1997, No Starch Press).  He is author of 
the best-selling ebook, “What Google 
Never Told You About Making Money 
with AdSense” 
 

He is also the Author of The New York Times Bestseller “The Adsense 
Code” and “Twitter Power - How To Dominate Your Market One Tweet 
At A Time.” 
 

  
 
 
Joel’s sites include: 
 
DealofDay.com - a popular bargain-hunting community 
FamilyFirst.com – Family-friendly sites reviews 
SafetySurf.com – Parental control products and services 
JoelComm.com – Social Media Strategies and Joel’s Personal Blog 
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Disclaimer 
 
Every effort has been made to accurately represent this product and it's 
potential. Even though this industry is one of the few where one can 
write their own check in terms of earnings, there is no guarantee that 
you will earn any money using the techniques and ideas in these 
materials. Examples in these materials are not to be interpreted as a 
promise or guarantee of earnings. Earning potential is entirely dependent 

http://www.adsense-secrets.com/�
http://www.safetysurf.com/freebook.html�
http://www.dealofday.com/ebook/ShoppingSecrets.pdf�
http://www.konterasecrets.com/�
http://www.chitikasecrets.com/�
http://www.buildawebsitefast.com/�


on the person using our product, ideas and techniques. We do not 
purport this as a “get rich scheme.”  

Your level of success in attaining the results claimed in our materials 
depends on the time you devote to the program, ideas and techniques 
mentioned, your finances, knowledge and various skills. Since these 
factors differ according to individuals, we cannot guarantee your success 
or income level. Nor are we responsible for any of your actions.  

Materials in our product and our website may contain information that 
includes or is based upon forward-looking statements within the 
meaning of the securities litigation reform act of 1995. Forward-looking 
statements give our expectations or forecasts of future events. You can 
identify these statements by the fact that they do not relate strictly to 
historical or current facts. They use words such as “anticipate,” 
“estimate,” “expect,” “project,” “intend,” “plan,” “believe,” and other words 
and terms of similar meaning in connection with a description of 
potential earnings or financial performance.  

Any and all forward looking statements here or on any of our sales 
material are intended to express our opinion of earnings potential. Many 
factors will be important in determining your actual results and no 
guarantees are made that you will achieve results similar to ours or 
anybody else’s, in fact no guarantees are made that you will achieve any 
results from our ideas and techniques in our material.  

Results may vary, as with any business opportunity, you could make 
more or less. Success in ANY business opportunity is a result of hard 
work, time and a variety of other factors. No express or implied 
guarantees of income are made when purchasing this eBook. 
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