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Hi Friend,
Welcome to The Twitter Trick! List building with Twitter is a snap, once you
know all the little secrets, and tools, that will make your list building almost
automatic! Now you can build a bigger list, and you can do it with twitter, which
is a micro-blog website.
One of the most highly touted social networking sites on the Internet right now
is Twitter. One of the reasons it's so highly touted is that to incorporate Twitter
into your daily business is almost too easy. The following ideas will help you to
incorporate this service into the marketing efforts of your business on a daily
basis.
If you’ve used Twitter before you probably already know that it’s a great tool for
chatting amongst friends and fellow online business owners. For those who
haven’t let’s start out with how to get started with Twitter.

First, you must sign up for your own Twitter account or page.
The service is free to use and takes just a few minutes to get going. Simply go to
www.twitter.com and sign up.
When you set up your account don’t forget to fill in your website’s URL and a
tid-bit about yourself or your business in the profile.
As you can see it's pretty simple, you can just post, but you are limited to
140 characters.
Or you can do a reply, which is in the @blujam format...if you float your
mouse to the right, on a tweet, you will see a little arrow, and when you click on
that, you'll be replying to the other twitterer, and you'll see @twittuser pop up in
your “what are you doing” window.
Twitter has a lot of jargon, for instance people are tweeple...and the twitter
community is known as the twitterverse, and you can even invent your own
“twitterisms”!

How to operate Twitter...
There are many applications that apply to twitter, and we'll discuss them soon,
but first I'm going to show you a trick that I used to build my twitter list that is
dynamite, right off the bat...
At first, I just let my twitter list grow by itself, and I got up to about 250
followers, just posting, and using twitter like a newbie.
Then one day I saw a video on You Tube, that showed me the Twitter Trick to
build your followers up...
You have to give to get. You follow others, and they will follow you back!
But here's THE BIG SECRET, that I was missing....
I didn't know that if you click on the list followers, of someone else, that Twitter
takes you a new webpage, and shows you the list of their followers.

So, I clicked the link, and low and behold, there was the list of all the followers...
then it was just a matter of following all the people you can possibly follow,
which is capped at 2000.
But, you CAN follow 2000 people!
And here's what works in your favor, some, but not all, are programmed to
automatically follow you back...so you automatically gain followers...

Then I followed the maximum amount of people, but, here's the deal...there's a
lot of robots, and autoposters, so I ONLY followed people with a picture, that
had normal names.
If I detected annoying robot posts I simply unfollowed that user.

Of course, every internet marketer knows that to be successful you have to build
a list of subscribers.
The thing you want to remember, is, if you want to build a list, with Twitter
requires a little bit of finesse...
The thing to remember about using twitter to build your list is that you have to
use your head, and respond to tweeple, and help them solve their problems, and
be a good guy/gal, and not be that person who is just blasting ads.
After all it IS a community, and a social gathering spot.
The twitterverse is not stupid, and tweeple can spot that behavior a mile
away...so get to know some folks, and twitter “responsibly”.
The cool thing is, that tweeple are really smart and cool, and they will be
attracted to you, if you are nice, and are of service, and you ad value to their
twitter experience.

Here's what happened, when I starte this social listbuilding experiment.
1. I followed 2,000 people
2. I got roughly 50% response
3. I built my list to over 1,000 in a week.

Here's a cool website that expands your blogging capabilities, it's called twitwall.
It allows you to blog more than 140 characters, and it posts to Twitter.
This is how I embed videos in posts for my tweeple to consume, my personal rule
is I only advertise products about 1 in 7 posts, you need to mix it up.

Another little site I joined is friendfeed which helps me broadcast.
To see what friendfeed does, http://friendfeed.com/about/tools
Additional tactics I employ are...
1. I use Aweber to manage my lists...
2. I use Tweet My Blog to broadcast my blog posts to twitter.

We will now discuss how to configure aweber and tweet my blog.

How To Set Your Aweber To Tweet
Aweber is an autoresponder service, which we highly recommend. Aweber
allows you to build unlimited lists. First login to your aweber account, and
choose your list, and create a broadcast like usual.
This allows you to instantly get your broadcast (message) to not only your list,
but to everyone who follows you on Twitter. This gives you more exposure for
your message, and more clicks, and more sales.

Then create your message as usual, add a subject line, and copy and paste in
your message, and then scroll down and check the “Syndicate?” Box..
Then you'll want to enter your Twitter ID in Twitter Update area.
Then save your message and test your email as usual. When you cue the
message, it will be posted to Twitter! This is a very nice feature in aweber.

So what happens is, aweber makes your email message INTO a web page, and
automatically posts your subject line, and a link to your archived message
directly INTO twitter, without any extra effort.

Twitter Trick Email Marketing Secrets
This may be the most important information in this report, so pay close
attention to this chapter. There are a couple of crucial points about using
Aweber and Twitter. To really make money with Twitter, you must get your
followers on YOUR LIST.
First, if you use the .html option, you can actually produce "clickable" links when
Twitter-users arrive at the broadcasted email. These hot links will give you a
much greater chance of getting your readers to end up where you intended them
to.
Going hand-in-hand with that, is the fact that you can use your Twitter followers
as kind of a breeding ground for a new Aweber "list of leads". Your "real" list of
potential buyers so to speak.
In order to effectively market to those following you, it would be wise to slowly
but surely get them onto this new list where you can send them emails from
Aweber directly. To do this you would be wise to establish a so called "squeeze
page" or "opt-in" page, with the embedded Aweber Web Form that allows you to
capture leads.
You can offer a free report, or free video that will be of a topic that you choose,
designed to build a targeted list. If you are not already familiar with this method
of capturing traffic and turning it into a targeted group of
subscribers, we suggest you set your Aweber account up, and get started right
away.
However, can you imagine how valuable the Twitter Syndication feature of
Aweber is when you apply this tried and true list-building method?
Needless to say, once you establish the new list, independent of Twitter, you can
continue to try to "sell" products that will interest this group at more regular
intervals, than to the group following you on Twitter itself. Take action, today.

How To Make Your Blog Tweet Automatically
This one is easy to do, you just use TweetMyBlog plugin in a WordPress
blog...and once activated the plugin does all the work for you.
You can join Tweet My Blog
This is for those who know how to adminstrate WordPress, and FTP.
Download the plugin.
Go one folder deep, so you get only the files you need.
(it's double nested, and it won't work right if you upload both folders)
Open up your favorite FTP (file transfer protocol) tool.
FTP the plugin to your /public_html/blog/wp-content/plugins/
directory.
Activate the plugin in wordpress...
And you're set, now everytime you make a post in your blog, it will be posted
as a tweet!
It will post your subject line and a snippet of your post directly INTO Twitter,
with no extra effort, all automatically.
Everyone who follows you on Twitter will see it.
We'll have more on WordPress Plugins soon, (see page 15).
Now we are going to discuss what makes twitter so hot.

What Makes Twitter so Hot?
Oh Twitter how I love thee! Although you might not hear those exact words said
very often online, you know it’s true when you login to your Twitter account or
visit someone’s blog.
With the emergence of WordPress plug-ins like “TwitThis” and the various
twitter badges found on numerous blogs throughout the Internet, it is obvious
people adore Twitter.
Just what is it that makes this social networking site so lovable?
Let’s find out.
The question posed by Twitter, “What are you doing?” has become almost as
popular as AOL’s “You’ve got mail.”
So much so that it has even caught the eye of offline news mediums such as USA
Today, CNN, and ABC. This helps to make the application popular all on its own.
Those who think Twitter is just a place for computer or Internet geeks can rest
assured it’s nothing of the sort.
For many, Twitter is a way to interact with like-minded individuals.
Whether one is a stay at home mom who craves adult conversation, an at home
worker who misses the water cooler chit-chat from past jobs, or the business
owner who wants to reach more of their target market, this form of social media
fills a need.
It makes it easier for people to connect with others in a way they might not have
previously been able to. The fact Twitter is easily accessible and even simpler to
navigate makes it a favorite as well. Anyone can create a twitter account of their
own with nothing more than a user name and a password.

Once that’s done, it’s easy to customize your profile and begin following other
tweeps, as those who use Twitter affectionately call one another.
To follow what another person is doing, just visit their page and click the follow
button. You’ve now been added as a follower and when you login to your account
you will see their messages on your screen.
Want to use Twitter even when you’re not at home or don’t have access to your
computer?
No problem.
Inside your account you can choose whether to have messages sent via cell
phone or instant messenger programs as well. Just browse to your settings and
choose the devices tab and in a few steps you’re good to go.
This feature makes it possible to tweet on the go. This is perfect for those who
travel frequently or while out and about come across something interesting or
amusing that they’d like to share with their followers.
Twitter’s arrival has also lead to the creation of different platforms and
applications to make it appealing to just about everyone.
Popular applications include, Twitter Fox, Twhirl, TweetDeck, and
TweetMyBlog. Twitter Fox and Twhirl give users who are prefer the instant
messaging look and feel a way to use Twitter in somewhat the same manner.
Twitter Fox is an extension for the Firefox browser and Twhirl is a desktop
application.
TweetMyBlog is a way to automatically post updates from a user’s blog to
Twitter. In order to use it all one needs is a Twitter account and an RSS feed
from their blog. It will automatically posts a tweet using your account when your
blog is updated.

Using Tweet Deck to Keep Track of Twitter
If you are using Twitter to market and promote your business, you're likely
concerned about how much time you spend on the website every day. It's a bit of
a catch-22 situation. In order to get the most out of your networking efforts, you
need to carry on conversations with people and do more than just pop in long
enough to make a comment and move on. However, if you spend all your time
on Twitter working on building relationships, your business isn't going to be
around long. So what's an entrepreneur to do?
No problem. There are several desktop applications you can utilize to
communicate via Twitter without having to stay on the website all day. These
handy little programs all work in similar ways, but some seem to be more
popular than others.
One of the most popular Twitter applications is Tweet Deck. Tweet Deck offers
the flexibility of using columns to break down your tweets into categories. You
can set up groups of followers and label them, so only those particular tweets
appear in that column. By default, Tweet Deck gives you three columns. One is
for your Friends - meaning all the people you follow. One is for your @replies
and will show every message using your user name preceded by the @ sign. The
third default column for Twitter is the Direct Messages column, which shows all
of the private messages you both send and receive.
You can choose to add new columns simply by clicking on the icons found at the
top of the Tweet Deck page. When you click on the group button, for example, a
new column is created as well as a list of your followers. You simply check off
which followers you want to add to your group, give the group a name and voila!
You now have a column exclusively for tweets from your chosen followers.
You can also add search columns to Tweet Deck. With the search column, you
type in your keyword and you're off and running. Every time someone tweets
with that keyword, it will show up in your column- whether you are following
that person or not.

Tweet Deck is great for breaking your Twitter stream down into manageable
chunks of tweets. When you are following hundreds or even thousands of
people, it can be easy to miss the message sent out by your particular favorites.
With the groups function, this is no longer an issue. It's easy to add new people
to your group with Tweet Deck as well. When you see a tweet you like, click at
the bottom of the little window the tweet is in. This will take you to a temporary
column holding their profile. At the bottom of their profile, you have the option
to follow them and to add them to a group.
Tweet Deck minimizes to your system tray and sends up a little pop up window
to the upper right hand corner of your screen when you receive new tweets. You
can set it to make a little chirp to notify you or you can turn the sound off.
Tweet Deck is a nifty little desktop application to help you stay in touch with all
your Tweeple, without having to spend your day on the website filtering through
messages you don’t need or want to see.

Popular Twitter Plug-ins for WordPress Blogs
WordPress is one of the main choices for a blogging platform on the Internet
today. Twitter has quickly become the hottest micro-blogging application.
So can you imagine what occurs when the two meet and marry?
A partnership that creates a most wonderful thing – that’s what!
With the proper plug-ins you can create an awesome social networking tool
since both Twitter and WordPress are both strong contenders in the social
media arena.
Let’s take a look at some of the most popular Twitter plug-ins that you can use
on your WordPress blog to create a social power house match made in heaven.
TwitThis is a simple way for people to send Twitter messages about your blog
post, or website. When visitors to your website click on the TwitThis button or
link, it takes the URL of the webpage and creates a shorter URL using the
TinyURL tool.
Then visitors can send the shortened URL and a description of the web page to
all of their friends on Twitter. Talk about word-of-mouth!
The TwitThis button is a cute little button that you can add to the end of your
blog posts making it readily available to your readers once they’ve finished
browsing your post.

TwitterFeed is a plug-in that allows you to simply promote your blog to your
twitter followers. Much like TweetMyBlog, but not as extensive.
You can customize the message that will announce your blog post to all your
twitter pals. Again, a direct URL is provided in the tweet.
TwitterTools is a plug-in that creates an integration between your WordPress
blog and your Twitter account. With TwitterTools you can pull your tweets into
your blog and create new tweets on blog posts and also from within WordPress.
TwitterBadge is not so much a plug-in as it is a way for you to let others know
that you are a user, maybe even addict – it’s ok we won’t tell, of Twitter.
There are many badges from the cute little Twitter bird to the simple badge that
basically says, “Hey, look at me. I Twitter too!” When people see your badge and
click it, they’ll be taken to your twitter profile.
The bottom line - Twitter is the place to be online, but you may not always be
able to be there as much as you would like.
By using the above plug-ins you can automate your own WordPress blog and
Twitter to create a beautiful traffic generator an a great way to connect with your
tweeps.

How You Can Easily Use Twitter on Your Cell Phone
Imagine you are in a conference where you just heard one of the most profound
quotes and you want to Twitter it. Maybe you’re riding down the road and see
the funniest billboards that you know will make your Twitter friends roll with
laughter.
Oh wait; you don’t have your laptop. You do however have your cell phone. If
only there was a way to tweet these and other things when you’re computer
wasn’t available. Guess what, there is.
Your cell phone can be a powerful Twitter tool.
There are many ways you can use it to benefit not only you, but your followers as
well. With your cell phone you can continue to contact your friends and
followers and they can tweet you as well.
Your cell phone is a communication highway and with Twitter added it becomes
a networking wonder.
There are many tools you can use to twitter from your cell phone. Depending on
the type of phone you have, you can go mobile in a number of ways.
Tools like Jott, Hahlo, Mobile Twitter, Thin Cloud Twitter, Twitter to Go, Twitter
SMS, are all available for various cell phones and plans to help you tweet tweet
away.
You might wonder: what number do I send my twitter SMS messages to?
If you want the SMS numbers to dial up Twitter, you can go to
http://getsatisfaction.com/twitter/topics/twitters_sms_phone_numbers
and you are good to go.

Flurry is a mobile mail client/service.
You can download the Flurry client on your phone seconds after you sign-up.
Flurry, which started out as a service that would let you check e-mail on your cell
phone has recently added a feature that allows you to add RSS feeds and read
them on your mobile phone.
In case you did not know, you can set up RSS for all your favorite Twitter users.
All you need to do is add RSS feeds generated by the Twitter accounts of your
friends.
The best part about it is that you don’t have to pay for anything - it’s free.
If you want to send messages of your own from your cell phone letting people
know what you’re doing, just use the SMS (texting) feature on your phone.
Your cell phone has so many capabilities and so does Twitter.
By using the two together you have yet another way to utilize the power of social
media.
Of course you don’t want to drive and tweet at the same time but you can always
pull over to the side of the road and tweet your ideas, thoughts, or updates away.

Setting Up a Twitter Feed on Your Blog
Although we discussed setting up Twitter with WordPress blogs, we are going to
show you a neat application, that works with ALL blogs, not just Word Press.
You can use your blog to garner the power of Twitter for more traffic, sales, and
valued relationships.
We already know when blogs are optimized correctly they are great for bringing
in traffic and generating sales. That is why you need to hook up with Twitter.
While Twitter is not a full fledge blog, it is a micro-blogging tool that allows you
to instantly let people know what it is that you are doing.
You can set up your blog with a simple feed that will help you optimize and
create the results you want to get from both your blog and Twitter.
Considering the many ways that you can feed your blog to Twitter, you can talk
to people all over the world in a way that you never could before.
There is a simple little tool called Twitter Feed that you can set up on your blog.
This tool will integrate Twitter and your blog allowing you to create an
automation tool that will give your blog even more legs and bring in traffic.
All without any extra steps needed by you once the initial installation is
complete.
Setting up your Twitter Feed is not a long or hard process.
You can literally do it in 5 minutes or less.

Here are the simple steps to getting started.
• If you do not have a Twitter account, you need to set one up. This will
allow you to broadcast your blog RSS feed.
• Once have set up your twitter account, go to the Twitter Feed site and login
using an OpenID.
• Once your account is all set up you can then integrate your blog with your
twitter profile by adding your blog’s RSS feed. You can do this for as many
blogs as you like.
• Be sure to set up the time intervals in a way that doesn’t post too many at
once and get you banned from Twitter for spamming.
• Once you are done whenever you post to the blogs you have in your Twitter
Feed, the URL and post announcement will go out to all your Twitter buds.
Twitter Feed is a great tool, but try not to abuse it or your followers.
Your readers and followers want to read your content and using Twitter Feed
will help you get it out.
Just be sure to feed it in the right way.

Why Twitter Can't Replace Your Blog.
Micro-blogging is a good thing and using Twitter makes it even better. However,
Twitter will never take the place of a blog.
The bottom line is that Twitter is not a full fledge blog.
It is simply a way for you to get your words out to the masses in a more
expedient manner.
Let’s take a look at some of the reasons Twitter will never replace a blog.
The number one reason why Twitter can never replace a blog is because you can
only post up to 140 characters at any one time.
There is just no way to squeeze 1,000 words into such a small space. Not to
mention, trying to send 7.14 tweets back to back, will not go over well with your
followers.
There is nothing like a person who tweets excessively.
Doing so will cause you to lose followers and your goal with Twitter is to gain a
friends not turn people away.
You want Twitter to be tool that leads to your platform – your blog – the place
where you share your story, product, or business.
Another reason why you can never replace your blog with simple tweets is
because you just don’t have the same control to customize.
Sure you can create a profile that says something about you but not the way you
can with your blog. With a blog you can customize the whole kit and caboodle.
You can add tools, plug-ins, and even more networking opportunities through
your blog. You can’t do all that with Twitter.

Then we have the website name issue.
You can’t attach a domain to twitter.
On twitter you will always be www.twitter.com/whateveryournameis and that is
it.
Your username or extension is how people will recognize you on Twitter, but it’s
not the same as a domain name for an entire website. In essence, Twitter owns
your profile, not you. But your domain name – now that is all yours.
If you are an affiliate marketer, you want to talk about what you are promoting
and, as was stated earlier, you only have 140 characters to say what you really
want to say.
That is not as effective as a blog post or blog series that can send the message
more effectively.
That’s just one more reason Twitter can never replace a blog.
Don’t try to replace your own blog or website with twittering.
Instead, learn to use Twitter as an effective tool that makes people want to learn
more about you.
Your blog is where you get down to the nitty-gritty and allow people to become
more knowledgeable about your life, your product, service or whatever it is you
are promoting.

5 Reasons Twitter is a Powerful Marketing Tool
Whether you are just getting started with an online business or you have been
around for a while and looking for a new way to network, have a look at what
Twitter.
Part chat program and part tiny blog, you will find that the Twitter interface is
one that can change the way you interact with your current customers and
potential customers worldwide. Here are 5 reasons Twitter is a powerful
marketing tool for online business owners like you.
1. It's Short, Sweet & To the Point
Have you ever heard the phrase, less is more? You'll find that one of the best
things about Twitter is that it keeps all messages very short and sweet. You'll
have to give your customers and clients the gist of what is going on in short
tweets (messages similar to instant messages) that allow their interest to be
piqued in such a way as to make them investigate further. You won't bother
them with long-winded messages that make them yawn and move on. Instead,
you will be able to catch their attention quickly and make them want to know
more.
2. Immediacy
Much like a blog or an RSS feed, you can get access to the people that use
Twitter regularly.
In some ways, this is like making sure that you can reach them no matter where
they are, and you will find that this is very important when you want to make
marketing one of your biggest priorities.
You are making sure that they have all of the latest updates to what you are
doing and what's going on by simply sending a tweet their way.

3. Everyone's Doing It
In many ways, Twitter is a social program more than it is a marketing one, and
you'll find that using Twitter can help you feel a great deal closer to your client
base and other’s in your online community. If you are looking to make sure that
they see you as a person rather than as simply a company or service, you'll find
that Twitter encourages them to think of you as someone they can get to know.
This can be very important when it comes to establishing a customer base and
customer loyalty.
4. You Get to Hear a Lot
Remember that it goes both ways; you can put information out on Twitter and
you can also learn a lot too. By following other’s Twitter accounts, especially if it
looks like they have a lot to offer, you can keep in the know about various
products, services, and other happenings online. This can be a great way to keep
an eye on what is going on in order to keep yourself in the know of your industry.
5. Make Them Laugh
You can also use Twitter to tease people a little bit, in a fun way, of course!
When you use Twitter, you have to keep your messages short, and in many ways,
a little mysterious. Pique their interest, joke around, and you'll find that you
gain a lot more followers and hopefully website traffic and customers as a result.
Be warned, just as with any other social networking site, Twitter can quickly
become addicting if you let it. Don’t go overboard and get so involved in all the
tweeting that it takes away from your intended purpose. Used wisely Twitter can
be a great and powerful marketing tool to help create online business success.

Getting to Know Twitter & Your Fellow Tweeps
If you find yourself in a position that you need to understand your target
customer as well as keep up with various ways of marketing to those potential
customers, Twitter is one of the most powerful and popular tools out there right
now! This new type of network communication has been taken up by companies
and individuals alike in recent months and for good reason.
To get a better understanding of Twitter, let’s first take a look at the format.
Essentially, Twitter is a program that allows you to make very small, public
posts. Because these posts are so limited (they max out at 140 characters) they
can easily be sent to a number of different locations all at once.
When you have written a Tweet, it can appear on the twitter website, on short
message services, instant messaging sites or even on third-party applications
like Facebook or Twitterific. Folks can even add a script to their blog or website
to show their most recent posts and the posts of others! Your Twitter messages,
also known tweets, will appear to anyone who has chosen to follow your updates.
There are several advantages to this type of communication. The first thing that
you will discover is that it allows for a much more immediate relay of
information. The shortness of the message forces you to be very brief, and this
alone can create interest in those reading.
Because tweets are so short, they often lead to frequent posting, which is
excellent when you are looking to communicate with people and to get to know
them.
While Twitter is, by default, public, you can restrict the people who see your
material with the ease of checking a box in your profile.

You will find that not only can you post tweets, you can also receive them. Once
again, the immediate nature of this service lends greatly to its appeal. Want to
follow someone’s updates and see what they are up to with their business or life
in general?
Simply sign into your Twitter account, type in their Twitter address or username
and click the “Follow” button. That’s all there is to it.
The amount of time that spent reading the messages is very short, and you can
be in contact with people a great deal more than you otherwise might be.
In essence, you can get to know each other much more quickly than if you were
just reading each others blogs or profiles.
The look and feel of an instant messaging service helps add to this ability.
Think about it for a minute, do you feel more connected to those on your
messenger list than the blogs you read?
Twitter is the same way. For many, whether they are looking for friends, clients,
or someone to help them out with a problem or workload, getting in touch with
others is important.
With Twitter it has never been easier!
The next step is to begin following other Twitter users. There are a few ways you
can do this. You can either save their pages to your web browser bookmarks or,
and this way is easier, once you’ve found their page simply click the “Follow”
button under their name.
This will allow you to see their posts, or tweets. Now you’ll need to let others
know that you have joined Twitter so that they can follow your updates as well.
You can do this by telling your list subscribers, posting about Twitter on your
blog, and more.
There are even scripts you can add to your blog or website that will retrieve your
most recent tweets and post them for your visitors to see.

You have the ability to use your Twitter page to see what’s happening with others
or you can even download applications such as Twhirl that will allow you to have
instant messaging style software on your computer to see all your posts and the
posts of those you follow.
Now that you’re all set up simply login to your Twitter page or open up your
Twhirl software and start sending messages. Just as with any social networking
site such as forums or message boards, Twitter can easily take big chunks of your
time if not monitored carefully.
This is one reason it would be wise to devote a set amount of time per day to
network with it. You can easily plan this with your morning email check and cup
of coffee or at the end of the day.
Anytime something interesting is going on in your business, whether it’s a site
change, a product launch or even a special post to your blog, use Twitter to let
your followers know.
As with any marketing tool, don’t just bombard Twitter with your links. Be
personable and establish your expertise in your niche.
Be friendly and observant to others as well and you’ll go far with Twitter.
You may not see results from your twittering efforts immediately and that’s ok.
The important thing is to begin to get your name recognized and be a regular
contributor.
The more post and incorporate the service into your daily business routine, the
more recognized you'll become.
People will want to know what’s going on with you and your business and in
time, you’ll be linked to over and over again by other users.

Why Twitter Is an Easy Way to Gain New Clients
Many people look around for good marketing tools to help spread the word
about what they do and the Twitter service is gaining a lot of ground as one of
the most popular ways to market your online business.
For those looking to gain more clients, Twitter is an awesome way to do so. The
best part is that it really isn’t all that hard and doesn’t take a ton of time or
money to do so.
Maybe you just want to reach more people, or perhaps you are in a situation
where you want to make sure that the people around you understand what it is
you do in order to help them decide if they can use your product or services. In
any case, have a look at the growing popularity of Twitter.
A combination of a chat or instant messaging service and a blog, Twitter is a
great way to gain a broader audience. Simply by being yourself and showing
other what it is you do via tweets (messages) or from word of mouth from
current customers, you stand the chance of gaining more clients.
The thing about Twitter is that the abbreviated length can do you a great service.
You have the chance to convey the information that you need to get across
without being too wordy or having potential clients get distracted while looking
at your website. Because of this short and to the point way of communicating
you have the ability to pique your potential client’s interest so that they will click
your link to learn more. Sending them back to your website to learn more about
you, the service you provide or the product you sell is what you’re after here.
You also have the ability to send potential clients to specific areas of your
website in order to find the information they need. This will save them time and
that’s always a plus. They want specific information and if you can give it to
them with a few words and a link to the direct page on your site with this
information, they will love you for it. For instance, if you’re a service provider,
the next time someone asks you what your rates are, you can send them directly
to your rates page to find the answers they need immediately.

After you’ve been on Twitter for awhile you will start to see the word of mouth
concept flying around everywhere.
If one of your current customers is a member of Twitter and you’ve just returned
an awesome project to them, especially if they happen to be chatting on Twitter
when they get the email, they will more than likely sing your praises to their
followers.
Twitter has quickly become a place where many business owners go to ask for
recommendations of service providers for certain tasks they need completed.
You’ll even find some businesses recruiting writers, web designers, blog
installers and more when they need something done.
Twitter has a viral nature and quickly your name and what you do can be passed
on to many people.
If you contribute to conversations and let people know you are out there, you
will find that your tweets as well as your website URL will be passed around and
shared.
Make sure that you take advantage of this positive way to get your name out
there.
Many people use Twitter, and you'll find that this familiarity is one thing that
can help you distinguish yourself from the herd.

5 Easy Ways Service Providers Can Connect with
Potential Clients via Twitter
While Twitter can be used as a great social environment for making and staying
in touch with friends, it can also be used as a source for self-promotion and
gaining new clientele by those who own an online business.
The popularity of Twitter makes it a valuable resource every service provider
should add to their marketing arsenal.
The amount of people who access the Twitter service on a daily basis is immense
and the chances that some of those people will need your services at some point
or another are high.
Here are five simple ways that service providers can connect with potential
clients via Twitter.
1. Users Searching for a Specific Service
One way to gain new clients through the use of Twitter is when someone
searches for a specific service they need.
If someone comes to Twitter and does a search for a ghostwriter the
chances of their search term containing those words is very high, right?
So, why not create a page just for your writing services?
You can make the username something with the term “ghostwriter” or
“writing” in it.

2. Overflow from other Service Providers
The second way you can gain clients via Twitter is to network with other
service providers in your niche. By following and interacting with these
individuals you are allowing them to contact you should they need
assistance with a big project or any overflow work that they don’t have the
time to handle themselves.
3. Service Providers Who Need Your Expertise
There are tons of business owners out there who are looking for your
expertise to help them get their own business running smoothly. It’s not
uncommon to see an Internet marketer on Twitter who has spent all
afternoon working on their website and asking for advice or direction on
what they need to do to fix this or that. They would probably have been
more than willing to hire you to do it for them instead of spending all day
doing it themselves.
4. Other Twitter Users Stumbling Upon Your Profile
When people start using Twitter they are looking for like-minded
individuals to follow and connect with. When they come across your
profile for whatever reason and see that you provide a certain service, it
might just remind them that they need help with something. Make sure
you have your link readily available to them when they see your page.
5. Word of Mouth
By far the most common way to gain new clients via Twitter is through
word of mouth. If your past or current clients are members of the Twitter
community, chances are at some point or another they will talk about you
and/or your business.
Now here's the kicker. As with any other type of service, if yours is bad it’s
probably got a good chance of being brought up on Twitter. However, the
same rings true for exceptionally great service. Provide your current clients
with wonderful service and they will pass the word on about your business
every chance they get.

Best Business Practices for Twitter
If you've been around the social media circuit for any time, you know Twitter is
the phenomenal micro-blogging platform revolutionizing the way people
network and market their business.
Twitter gains somewhere between 250,000 and 500,000 new users every
month.
The recently elected American President, Barak Obama, made Twitter a
household name as the political pundits across the country marveled at the way
his campaign team used the tool to reach millions of American's with Obama's
message.
For all the people using Twitter effectively, there are also huge numbers of
people who either don't make good use of it at all or who try to overpower the
platform and its users with unwanted spam.
Here are three of the best business practices for using Twitter effectively:
1. Use a complete profile. Twitter gives every user a profile page. Make
the most of this space by uploading an actual photograph of yourself,
providing your real name in your biography and offering information
about and links to your website or blog.
People look at your profile page to decide if they want to follow your updates.
They may also take a look when you post a message particularly relevant to
them. When they get there, make sure you give them what they need to make
an informed decision about your business. It may be the only shot you get.
2. Interact. Don't just broadcast. Twitter is a social networking tool with
the operative word being social. Don't just blast your site information or
the link to your sales page every time you use Twitter. Talk to people. Ask
them what they do and how you can help them or ask about their family
members or interests.

Twitter is great for conversations kept open enough for everyone to join in.
General talk about a specific industry, process or training is a great way to get
others involved in a discussion. If you engage in banter and chat on Twitter
every time you use it, you may even find it a bit tough keeping up with all the
followers you gain.
3. Share your expertise. The people with the highest rankings on Twitter
are the ones who aren't afraid to give away some of their best stuff.
Share tidbits of real information related to your area of expertise. If you're a
marketer, don't just push products. Instead offer tips on how to build your
list or ways to help your affiliates.
If you're a writer, offer tips on how to write an effective headline or what to
say in an email campaign. Share enough of your knowledge to let people
know you're the real deal. It's the fastest way to draw them to your website
where you can sell then sell your products.
If you consistently follow these three business practices while interacting on
Twitter, you are all but guaranteed to grow your business.
Twitter is really all about interaction and relationships are all about give and
take and showing respect.
Using good business sense and common courtesy in your Twitter affairs will gain
you not only followers and clients, but respect for your business as well.

Branding Your Twitter Profile
Twitter profiles are a window into the life and business of each user. Without a
proper and effective profile, jobs can be lost, money can be washed down the
drain and clients can be swayed to another profile that provides more of what
they are looking for.
A Twitter profile is just like a marketing campaign for a company. A proper
Twitter profile should effectively provide a snapshot of your brand.
Twitter is just another tool to implement your marketing strategy on the web. As
such, the same branding rules apply to your Twitter profile. Your profile does
not just include the wording on your Twitter account, but also the background
on your Twitter page.
There are applications you can use to develop free backgrounds for your Twitter
account if you are on a budget, but in order to properly brand yourself, spend the
extra money and develop a personal background the same way you would for a
website. It will pay dividends in the end.
Here are a few tips to follow when creating your profile on Twitter to help
develop your brand.
 Be Consistent – Keep your message steady. If your business is about
making the best athletic shoes on the market, make sure your Twitter
profile falls right in line with it. As enticing as it might be to throw up a few
pictures of you fishing with some friends, keep your message relevant.
 Add Pictures – Many people want to see actual pictures of who they are
talking to, not avatars or logos. As tempting as it might be to put your
company logo up as your profile picture, save your logo for your
background and put a picture of you on the profile. This will let people
know they are talking to a real person and help your marketing efforts
tremendously.

 Frequently Update – When you have something new, make sure you
update your profile. This lets people know your business is changing and
growing. Your brand depends on it. Remember to keep it a consistent
message, but also to keep it filled with fresh content.
 Give Readily Available Contact Information – When branding yourself or
your business on Twitter, one of the most important things is to make sure
people know how to get in touch with you. Be sure to include applicable
links to your website or any other methods of contact you might have such
as email and phone. Specify how you prefer people reach you and list your
business hours, if you use them.
 Stick with Simplicity – While you only have 140 characters to develop your
profile, treat it as though it were SEO copy. You only have a few seconds to
get your brand across before the potential client becomes bored and goes
elsewhere, so be brief and chose your words wisely.
 Value Time – Take your time. Developing your brand on a new social
media tool can be exciting and a lot of fun, but don’t let the excitement go
to your head. Take your time and if you feel yourself getting frustrated,
take a 5-minute break and go grab some coffee or a soda. If you take your
time, you will be able to get out exactly what you want to say. You won't
need to go back and change your message 10 minutes after you have
published it because you left something out or didn’t get your point across.
Branding your business took time, possibly even months. Give your Twitter
profile the same attention you did to the initial branding efforts and it will pay
off. Follow these steps and you will have a good understanding of how to use
your Twitter profile to brand your business properly and effectively.

Business Rules for Socializing on Twitter
Twitter is a social networking tool, built to, well…socialize and network with
others. Many businesses have caught on to this nifty network marketing tool.
Since then Twitter has exploded as an easy to use, online platform that can be
expanded to help develop branding, promote products, and keep clients in sync
with what is happening on the forefront of your business.
There are a few different rules businesses must follow when networking on
Twitter, but for the most part, things work the same as they do for an individual
user. Here are a few things to think about when using Twitter as a business tool.
 Update your profile – Keep your profile updated and current with any new
developments or projects currently in the works. This helps your
customers understand where you are going as a business and it also makes
them aware of any changes you have planned.
 Stay professional – While it may be fun to get into a heated debate over
who will win the Kentucky Derby, keep your tweeting business oriented. It
is not a bad thing to express your opinion every once in a while, but do
make sure that it falls directly in line with the mission statement and
operating procedures of the company under whose name you are tweeting.
If you are a sole proprietor, obviously you have the decision making power
here, but if you are in business with others, develop a policy for how
individuals will tweet.
 Be personal – People like to know they are talking with actual people. In
this age where digital voices prompting our actions are standard, people
find great delight in the ability to communicate with intelligent human
people who can actually listen and respond rather than deal with canned
impersonal messages that don't meet their individual needs and desires.

 Give to get – Do not, I repeat, do not, just spam your followers with
announcements of new products or websites for them to look at. Converse
with them, answer their questions and ask them exactly what they are
looking for. Once again, be human and socialize with them. It is ok to
interact with your customer online the same way you interact in a face to
face meeting, just keep it professional.
 Use tracking devices – Implement the use of hashtags and other tracking
devices as searchable references for your customers. This makes it easy for
them to follow you and your business developments. The easier it is to
follow you and what you are doing, the better chance you have they will
actually do it. Let your customers know when you have initiated a new
search term and what those terms mean to them. Your business is about
helping the customer get to your product as easy as possible. Hashtags are
a great tool to help this happen.
 Make their life easy – While conversing with your prospects, make sure to
ask if there is anything they believe your business can do to improve - and
then listen. Customer feedback is one of the most valuable tools to a
business. What better way to get feedback than online when you are
already in conversation with them? You can develop customer loyalty
simply through listening to and responding to their opinions.
The biggest difference between a business account and a personal account on
Twitter is the language and posture you present while socializing. Don’t be a
machine, check your replies and messages, respond to questions and be human.
Follow these simple rules and your business will develop a new social
networking tool that can be used to reach thousands more clients in no time.

How to Build Your Business with Twitter
Hashtags
If you have been on Twitter for any length of time, you have noticed people often
use a # symbol at the end of their messages. This is known as a hashtag.
Hashtags are commonly used as a symbol to send out messages pertaining to a
certain event. These symbols were actually made popular during the San Diego
fires in 2007 as a way to group news messages.
Today, just about any subject you can think of uses hashtags in order to follow a
particular stream of tweeted data. They are used for promotions and contests, as
well as groups of people communicating together. One common hashtag seen on
Twitter is #gno, which is Girls Night Out. This group is growing every week and
you can join in the fun simply by searching Twitter for #gno.
Your business can also utilize this nifty symbol in order to announce new
products or projects, keep customers informed of current events going on
throughout your company. You can even build your business by providing
clients with a useful way to keep track of you and your brand.
By grouping messages together and providing a common thread to search upon,
you and your customers will be able to track any announcements put out by your
business on Twitter with ease. Hashtags also force you to keep certain key words
(such as #SEO or other searchable keywords) your business might be working to
develop as optimized search terms in your text. Since all Twitter messages can
be indexed by Google, the use of these key words will also help your business in
developing their search engine rankings.
Here are a few things to remember when creating hashtags for Twitter.
Availability – Check places like www.hashtags.org to see if the hashtag you want
is already in use. If your tem is available, make sure you are following @hashtags
and just input the hashtag you wish to use preceded by the # mark, of course.

Relevancy – Make sure your hashtag is relevant to what you are trying to track.
For instance, do not use #newyork if you are trying to sell watches in the New
York area. Use something a little more specific to your business such as
#FossilNY.
Memorable – Keep your hashtags memorable so customers can find them easily.
Large acronyms and heavy abbreviations detract from keyword usage and they
are difficult to remember. Remember, the longer your hashtag, the fewer
characters you will have to use in your actual text. Keep it short, simple and to
the point.
Branding – Use your hashtags to help develop a business brand. By using your
tags to enhance your search engine optimization terms, your brand will be more
visible to customers searching for what you offer. Remember to keep your
hashtag in line with your business and business goals.
As you can see, hashtags are a great way to help build your business. Give them a
shot and let your customers know you are using them too. The easiest hashtag to
use is your business name. If you tell your customers to search for your hashtag
they are guaranteed to have the most up-to-date information about what is going
on with your business. Happy hashtagging!

How DO You Network on Twitter Anyway?
Networking is one of the biggest buzzwords in the business world these days and
with good reason. If you aren't actively networking, you aren't making those
connections to your next business venture, your next client, and your next big
(or small) windfall.
What is networking?
So what exactly is networking and how do you do it? You can find thousands of
seminars, programs, masterminds, insider’s groups and a hundred other "guru
names" that will teach you all about networking for a super low, one time
payment of only $$ (insert big buck amount here!)
I'm going to let you in a little secret: Networking is simply a matter of getting out
there and letting people get to know who you are. That's it. All there is to
networking is to meet the people. You really don't need to wait for some superexclusive big name expert to teach you how to network before you begin.
You learned it all in kindergarten: Play nice, share and make new friends.
Based on its exponential growth, Twitter is the number one place to get out and
network. All you need to do is create a Twitter account and start using it. Use
your business name or your real name for your Twitter username and upload a
real picture of yourself. Plug in the link to your site or blog and create a quick
little bio that tells folks who you are and what you do.
Next, post a few tweets saying hello. Offer up a pearl or two of wisdom relating
to your expertise. Then, start following people. Don't know who to follow? Use
Twitter search (the link is at the bottom of your main page) and type in a
keyword or two describing the topics you're interested in. For business, it's often
easiest to begin by following people in your own field. Type in your industry and
step back while you watch the results start pouring in. Click on the usernames
you see and start checking people out until you find some you like, then follow
those people and start interacting.

Do NOT go on Twitter and start posting link after link about your business.
Instead, share some of the insight and wisdom you have about your business.
Good, juicy, useful information. Just give it away! Heck, it's only 140 characters,
you can spring for it. Share links to great stuff you find on the web. Cut and paste
someone else's post with "RT" in front of it. This is called a Retweet and it's an
easy way to share and make new friends. We all love to be re-tweeted because it
makes us feel important and special.
Yes, there are all kinds of tips and tricks to using Twitter (and other networking
sites) effectively for marketing your business. A lot of the teleseminars, books
and programs are worth every penny you pay for them, some even more.
However, you don't need even one of them to get started using Twitter to
network for your business.

To Follow or Not to Follow
When you are building your Twitter network, one of the big things you need to
consider is who to follow and who not to follow. Some people follow everyone
who follows them, but if you are using Twitter to grow and promote your
business, you will need to have a bit more strategy than that.
If you intend to connect to people who will purchase your products or services or
enhance your business in some other way, indiscriminately following anyone
who follows you isn't going to cut the mustard. As with any other marketing
strategy, you need to develop a targeted group of followers on Twitter if you
expect to earn any money from them. No one's business product or service
appeals to everyone and if you try to market yours to the whole of the
Twitterverse, you're wasting your time and your effort.
So how do you decide who to follow and who not to follow? There are a few
tricks you can use to choose your followers in a more selective manner in order
to market your business most effectively.
 Look at a potential follower's Twitter stream. Go to their home page and
read their Twitter stream for a page or two. What do you see? Are they
constantly promoting themselves? You may want to take a pass. Do they
provide useful links to other people's websites? They could be entertaining
as well as helpful to your business. Do they talk about things pertaining to
your expertise? Common interests are a definite plus when choosing a
follower, so you may want to give those with similar interests a chance.
 Look at who is following them. Every profile page has a list of the person's
followers. You can click the link on the upper right hand side of the page
that says followers or you can move through the grid of photos further
down the page. Look for followers you have in common. This can be a good
indicator of mutual interests. Look for high profile people in your field of
interest. Many of the biggest names on Twitter only follow people who are
relevant to their business. This doesn't mean to imply it is a good decision,
but it could lead to some influential or at least interesting people to follow.

 Follow the public Twit stream and look for people who are interesting,
funny or helpful. Click on their username to get to their profile page and
look around a bit to see if they sound interesting to you.
 Use Twitter search. At the bottom of the page is a clickable link to Twitter
search. Once there, you can enter in a key word or phrase and click search.
You will find all the recent replies using the term. If you use a relevant key
word, this can be an excellent way of finding followers interested in your
business.
 Try an off-site service like Twitter Grader. Twitter Grader will rank the
reach and authority of your Twitter username based on how many people
you follow, how many follow you and how many updates you have made.
While this is interesting information, the truly useful feature is the list of
suggested followers Twitter Grader will provide to you. Based on common
interests and common followers, you will find suggestions of people in your area
of expertise. Now, here's the trick: it may not be the most useful to you to simply
follow other people in your industry; although you can network that way quite
productively. However, you may just want to go to those suggested profiles and
see who THEY are following and who is following them.
While none of these methods of finding followers on Twitter is fool proof or
offers any guarantee your business will increase, they are all great ways to find
some interesting new people to meet and potentially do business with in the
future.

What’s in a (Twitter) Name?
Paulwillshowu is now following you on Twitter. Does this name look rather fishy
to you? It should. This is an actual user account on Twitter that was suspended
due to strange activity, which probably means the person (or program) who set
up this account was going to use it for the sole purpose of spamming the Twitter
stream of flow.
Your user name on Twitter is the first impression people have of you. Even
before your profile or any of your tweets are read, your name can be a big clue to
who you are and what your purpose is. Many people decide to use their name
such as JohnSmith as a username. Using your real name can let other people
know a real human is trying to get to know them, rather than a program that is
just trying to push a product on them. This isn't always the case, of course, but
your real name can be the perfect choice for your username.
A business is a little different on Twitter, but can follow the same rules. Comcast
Customer Support, for instance, has ComcastCares as a username. Many
businesses decide to use the business name as the sole account and the
employee’s first name followed by an underscore to denote single users within
that business. For instance, back to the Comcast example, you could have
Jane_ComcastCares as an account for Jane.
Your user name can be a difficult thing to come up with, especially if you have a
common name or don’t feel comfortable using your given name on the Internet.
A simple, yet memorable, name is always best. Here are a few tips when deciding
on a user name to employ for Twitter.
 Go solo – Chose a name that can be used across many platforms. Chances
are, if it isn’t being used on one, it won’t be used on other sites either. This
helps people looking for you find you easily. If they know your username
on Twitter, then they can find you on LinkedIn as well. It's a simple way to
add to the branding of your business.

 Personal – If you have a common name, instead of using underscores or
numbers, (which makes it look like you didn’t spend much thought on your
name) try using initials or different combinations of your name.
 Length – The shorter the better. Remember, you only have 140 characters.
When someone wants to reply to you, your name takes up a portion of
those characters. If your name is 40 characters long, you're limiting their
ability to respond. Length also makes getting the spelling correct if
someone is using a mobile device. Keep it short and sweet.
 Characters – Try to avoid the use of special characters such as $, _ and %,
as well a numbers. These characters are typically used by bots trying to
spam the system and people tend to shy away from incoming requests.
This also makes replies difficult from a mobile phone. How long does it
take you to spell out @$horty_179 on your key pad? Chances are many
folks won’t want to waste their time even replying to your tweets.
Spend some quality time deciding on your username. Make it personal to you so
it fits your style, but also make it unique and keep others in mind. Follow these
few steps and your Twitter name will be created in no time. Then all that's left to
do is to get out there and start tweeting.

Why What’s in Your Twitter Profile Matters
"Hi, do you want to be my friend?" Thousands of people ask each other this on
Twitter every day by following someone. The first thing most people do when
one of these requests shows up in their inbox is check out the profile of the
person asking. Because unscrupulous marketers find a way to spam any
electronic program available these days, and abuse the flow of information by
sending unsolicited requests through automated programs, you need to take the
time to check out their profile, rather than blindly following everyone who
follows you first.
When a person begins to follow you on Twitter, try to get a feel for them. Who
are they? Do you share common interests? Is there something there that could
turn them into a client at some point? These are all good questions, but you
must remember- they are asking the same thing about you when you follow
them.
Your Twitter profile is a snapshot of who you are. It’s a quick 5-10 second
glimpse into your world so someone can get to know you better. When you
create an account with Twitter, you can chose from one of the pre-made
backgrounds or you can use one of the many free Twitter-related tools to custom
design your own. If you are really serious about branding yourself or your
business on Twitter, and have a few bucks to spare, you can opt to have your
Twitter profile custom made by a professional, just like a website.
Here are a few tips to think about when designing your Twitter profile.
 Keep it neat – Too many items on the page, just like a website, distract the
viewer’s eyes from the content of the profile. Keep it simple and say what
you need to say.
 Keep it consistent – Make sure your profile, and the wording in it, is
directly in line with your brand, marketing campaign and other areas of
your business you want to emphasize.

 Keep it short – Remember, you only have a few seconds to show off what
you have before someone makes a decision whether or not they want to
follow you back or follow you at all. Keep your point short and sweet.
 Keep it useful – What do you offer? How can they contact you? Where can
they find samples? Make sure your Twitter profile is as useful as possible.
People don’t like to hunt for information.
 Keep it interesting – Give your viewers a reason to talk to you. Ask them a
question, make a controversial statement, do something small to get them
into a conversation with you so you can determine their needs.
 Include links to your websites or even a freebie they could download.
Twitter is a useful tool for any business, but without a proper profile, the
business has no identity. Make sure you take the necessary time to design a
useful, branded and interesting profile so when you ask someone to be your
friend; they don’t have to think twice. There are many other ways to pump up
your Twitter profile, but if you follow the six steps above, you will be on a good
path to developing a healthy brand.

Here's where you can watch a cool video on twitter that will show you all the ins,
and outs of twitter...this will give you a real quick skill set that will enable you to
be a twitter ninja, right away!
Your host will be a great guy, Martin Salter...

The great thing about Twittering, is that you can easily add it to your routine, on
a daily basis...just don't get carried away!
We'll have more on time management, in the action plan, so keep reading...

Your Twitter Tools
So far we've discussed several tools that will allow you to use Twitter more
effectively. Below we will elaborate on those, and a few more that will enhance
your Twitter experience!
Tweet Deck is your Twitter HeadQuarters where you can view the Big Twitter
Picture. TweetDeck is an Adobe Air desktop application that is currently in
public beta.
It aims to evolve the existing functionality of Twitter by taking an abundance of
information i.e twitter feeds, and breaking it down into more manageable bite
sized pieces.
Download it, and experience it...

TweetLater is a application that allows you to automatically follow others who
follow you, send out an automated follow message, and schedule future tweets.

You might ask isn't automation a little impersonal?
Some folks are bound to see it that way. Others don't see it that way.
The automation features of TweetLater are intended as time-savers for you,
enabling you to be polite to your new followers without it consuming a lot of
your time.
You can't please all the people all the time, and that's true for any kind of
automation, not only the TweetLater automation.

TwitterFox is a Firefox plugin that notifies you of your friends’ status on Twitter
and lets you make posts from your browser status bar.
It also allows you to switch between multiple Twitter accounts with a single
click. Just click the add to Firefox button, and you're all set...

Retweet This is an application designed for use with the Greasemonkey Firefox
plug-in. It allows you to append a retweet button to the end of each Twitter entry
to encourage your followers to retweet your posts.
Just hit the install button, and away you go!

TwittAd allows Twitter users to monetize their account by accepting advertising
on the background image of their Twitter user profile. TwittAd was formed to
give Twitter users and advertisers the opportunity to meet for product
placement & website promotion on a Twitter user profile.
Read how it works, and then you can sign up for your account...

TwitterCounter lets you add a daily updating TwitterCounter to your blog so
everybody can see how popular you are by the number of persons following you.
Plus you get a cool badge to put on your blogs, and optin pages, which adds
credibility...

Twitter Grader measures the reach and authority of a Twitter user, calculated by
the pace of their updates, the completeness of their profile, their number of
followers and the network power of those followers.

TwitPic, as the name suggests, is a photo sharing tool for Twitter. When logged
in, it allows you to upload photos and post them with comments as a Tweet.
It works with a range of Twitter clients such as Twitterific, Twhirl and
MobileTwitter and stores all your photos in a single location with updated
viewing stats. You also get a badge with this site, too...

Twuffer is a Twitter buffer. It allows Twitter users to compose a líst of future
tweets, and schedule their release.
Twuffer is ideal for making hourly, daily or monthly announcements or send
post-dated birthday greetings or reminders to people about upcoming events.

It’s also perfect if you’re the type of person who wants to give the impression
that you don’t ever sleep.

Twitturly is a service for tracking what URLs people are talking about as they
talk about them on Twitter. Similar to Digg, on Twitturly, people “vote” for a
URL. The more votes it gets the better it ranks.
If it does well enough, it gets promoted to the home page and as the votes rise it
gets displayed higher up the home page. Twitturly differs from Digg in that
instead of voting on their site, you vote by participating on Twitter.
Each time that you send a link to your followers on Twitter, Twitturly takes a
note of it and applies your vote to that URL. It’s a great way to follow the loudest
global conversations.

Mr Tweet Similar to LinkedIn , it looks through your extended network and
makes suggestions to help you build effective relationships on Twitter.
For example, which of your followers should you be following in return?
Who are the most influential people you should be following?
Who are your followers following?
A fantastic Application.

GroupTweet - Great tool to use if you want to send public tweets simultaneously
but only to a select group of people.
For instance: sending notifications to your web development team or special
updates to members of your family.

In the following section, contributing authors, who use twitter, are featured.
They are real Twittering experts, who twitter all the time...

Twitter Asks You...by Randy Wood
What are you doing?
With the onslaught of social networking on the internet, along came Twitter, one
of the simplist, yet most powerful tools you can add to your aresnal of traffic
building tools and strategies.
Twitter seems to be getting its answer. People are tweeting about every thing
under the sun. From politics to religion, winter, summer, spring and fall,
marketing and hobbies and everything else in between.
One of the great things about this social platform like many others in our social
society, is that you can use it to your advantage in reaching targeted masses.
Communication is essential in todays world. Having a medium such as Twitter
allows you to reach out to those that will listen to what you have to say. If they
don't want to hear you, they don't have too.
You can use Twitter in so many ways. As people are active in their quest for
information and the next best thing, take advantage and give them what they are
looking for. Volunteer your opinion, volunteer your knowledge, volunteer free
items that pertain to your purpose. In return you will certainly find tweeple that
are of the same mindset and with the same desires and needs as you. That's
what it's all about.
So if you are going to go about and build this huge list of followers the best thing
you can do is have a plan. Are you building a list of followers to be friends with,
to be business associates with, to sell your next best thing to. These are the
kinds of things you should know. The reason is this...
Twitter is for social networking of many different types. Tweeple do not care for
blatant advertising.

So with a plan in mind and a reason for tweeting, you can begin to socialize in
the twitterworld and meet all kinds of awesome tweeple.
Give them what they want and you will get what you want in return.
Tell them what you are interested in, what has your attention, share an opinion
or a tip.
You get the picture.
When Twitter asks, what are you doing, simply answer.
Happy tweeting...
Randy Wood
www.imtipsntools.com

Twittwall Easily Saves Your Day! By MizHelena
140 characters? Comon, lets get real!!
Who can say what they have to say in 140 characters?
Maybe if your a man/woman of a few words, or say a quickee, like hi hows it
going, perhaps, but if your anything like me, you wanna be LOUD, and give
people the works!!
So, whats the solution? Well, im here today to tell you all about a very lil known
twitter app (but free and available to all twitter members!) called twitwall.
OMG.. yes twitwall!! and word is spreading fast!
Let me explain a lil about what it is and what it has the power to do. If you have a
product, a brand, how-to tips, or just want more space to babble on and have
your say, then twitwall is the answer.
With twitwall, think of it as a miniblog, but so much more. Twitwall, of course, is
used in conjunction with twitter and you can add links to your other social
media sites as well. (facebook, myspace, stumbleupon, you tube, digg, etc..)
It supports html for images, links, and even you can even embed video and
podcasts. Its unreal!! Its like your own public space on twitter without the
restrictions!!
Its a great place to announce your latest posts, post how-to videos, polls, links to
your websites, promotions, lead captures, product recommendations, basically
whatever turns you on.. Ive started my very own twitwall and you can too! If
you're not a member, go sign up NOW!!
Miz Helena is an avid writer & believer of feel good,social media & dating
tips,visit her fun site epifanatical at http://www.epifanatical.blogspot.com

How To Blast Past The 2,000 Follower Cap
Many new Tweeple ask me, “How do I get by the 2,000 follower rule?”
It might sound weird, but you have to unfollow some tweeple.
Not all tweeple are going to follow you back, so you need to wait about a
week, so tweeple have time to get active, and you can tell who is following you,
and who is not. Then you simply unfollow those tweeple who are NOT following
you back. This allows you to start The Twitter Trick all over again, and gain new
followers.
To find out who is following you and who is not, simply go to this website:
http://dossy.org/twitter/karma/ and press the Whack button.
Then enter your Twitter login information, into the pop-up window.
WARNING: Because this website will parse a lot of information, it takes a while
for it to do it's job, so be extra patient.

Once you press the Whack! Button, it takes a while to load, so just kick back, and
let it do it's job, of bringing up your Tweeple, so you can sort them out.

Now that we have the results, you can easily see whether or not someone is
following you or not.
So you want to use the Show: drop down menu and choose “Only Following”.
This will show you all the tweeple who are not returning the favor of following
you back.

You can easily see you following them in green, and them following you in red.
Plus you have several sorting options that could help you manage your Twitter
list.

Then you want to scroll all the way to the bottom. First you want to click the
“Check All” button, and then click the “Bulk Unfollow” button.

Now that you knocked your following number below 2,000 you are free to repeat
The Twitter Trick, and follow 2,ooo Tweeple again!
Once you reach 2,000 followers, the cap will come off, and you can build your
list even bigger than 2,000.
Do this once a week, and your list will grow like crazy!
It's probably a real good idea to only follow about 100 new tweeple a day, so you
stay under the Twitter Radar, so they don't suspend your account for suspicious
activity.
Be cool, and Twitter responsibly.
That way you'll be hassle free, and your list will blossom.

Time Management
Here's how to manage your time, 10/10/10.
Twitter 10 minutes in the morning, 10 minutes midday, and 10 minutes in the
evening...be careful, because twittering can be addictive!
So, have fun, twitter away, and build your list! Remember to use twitter
responsibly, so you don't get yourself in twubble, LOL...
If you want to learn more about building your list with twitter, I recommend
that you pick up a copy of this book on twitter...Twitter Hints
To your list-building success!
Don't forget to follow me at twitter...Twitter.com

Tweet ya soon!
This eBook is brought to you by Derrick VanDyke
Click below to visit your sponsor's site...
http://AffiliateCashSecrets.com
"It is not necessary to do extraordinary
things to get extraordinary results."
~ Warren Buffett

Highly Recommended Resources:
Aweber
Tweet My Blog
Twitter Hints
Tweeter Getter
Viral Tweet
Viral PDF
http://mrtweet.net
http://www.widgetbox.com/search?q=twitter
http://mashable.com/2007/09/29/twitter-toolbox/
http://www.grouptweet.com/
http://tweetstats.com/
http://twitturly.com/

http://www.strawpollnow.com/
http://twitterfeed.com/
http://www.twitzer.com/
http://www.twittermoms.com/
http://www.virtualhosting.com/blog/2007/the-twitter-toolset-50-guideshacks-and-scripts/
http://www.mytweetspace.com/
http://twitthis.com/

Your Action Plan!
1. Join Twitter
2. Use Aweber to Syndicate your content.
3. On your blogs use Tweet My Blog
4. Join the conversation...
5. Build friendships and begin to network...
6. Help Other Tweeple, and they'll help you back...
Thanks to all my tweeple, who helped me immensely in writing this book...
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